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Abstract

This study aims to examine the demand shifts of Chinese Free Independent
Travelers (FIT) in the post-COVID era and to propose strategies for restructuring
Jeju’s tourism industry through the development of Jeju-specific FIT tourism
products. The research utilized primary data collected from online reviews posted on
major platforms such as Xiaohongshu (RED), Trip.com, and Dianping between
January 2024 and November 2025, and applied document analysis (Bowen, 2009)
and qualitative content analysis (Hsieh & Shannon, 2005). The main findings are as
follows: first, the Chinese FIT market has shifted from a Group-Inclusive Tour (GIT)
structure to a platform-based autonomous structure; second, Jeju’s tourism industry
reveals intensified supply —demand gaps, particularly in language services, public
transportation, and digital infrastructure; and third, while Jeju demonstrates strong
competitiveness in natural scenery, local cuisine, and café culture, the supporting
infrastructure functions as a bottleneck limiting the optimization of tourist
experiences. Based on these results, the study emphasizes the necessity of
restructuring Jeju’s tourism ecosystem toward FIT-oriented development and suggests
strategic directions such as establishing a digital integrated platform, improving basic
infrastructure, and designing products tailored to the preferences of the MZ

generation.
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