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Qi, Shang - Lee, Sangmook

Abstract

This study aims to examine the demand shifts of Chinese Free Independent
Travelers (FIT) in the post-COVID era and to propose strategies for restructuring
Jeju’s tourism industry through the development of Jeju-specific FIT tourism
products. The research utilized primary data collected from online reviews posted on
major platforms such as Xiaohongshu (RED), Trip.com, and Dianping between
January 2024 and November 2025, and applied document analysis (Bowen, 2009)
and qualitative content analysis (Hsieh & Shannon, 2005). The main findings are as
follows: first, the Chinese FIT market has shifted from a Group-Inclusive Tour (GIT)
structure to a platform-based autonomous structure; second, Jeju’s tourism industry
reveals intensified supply —demand gaps, particularly in language services, public
transportation, and digital infrastructure; and third, while Jeju demonstrates strong
competitiveness in natural scenery, local cuisine, and café culture, the supporting
infrastructure functions as a bottleneck limiting the optimization of tourist
experiences. Based on these results, the study emphasizes the necessity of
restructuring Jeju’s tourism ecosystem toward FIT-oriented development and suggests
strategic directions such as establishing a digital integrated platform, improving basic
infrastructure, and designing products tailored to the preferences of the MZ

generation.
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Creating Jobs for Sustainable Tourism: A Phenomenological
Study of Active Seniors’ Satisfaction with Tourism Employment

Programs
s’
Kim, Haeok Liz

Abstract

With the growth of the tourism industry, numerous job opportunities are being
created worldwide. Senior citizens preparing for a second career can find employment
opportunities within the tourism sector. This study adopts a phenomenological
approach, focusing on individuals who have participated in senior tourism job
creation programs. The purpose of this study is to provide implications for advancing
sustainable tourism through the creation of senior employment opportunities. The
academic implication of this study lies in examining qualitative dimensions of
satisfaction related to senior tourism job creation through a phenomenological
analysis of senior roles and their expanding participation in the tourism industry.
The social implications include establishing a theoretical framework for senior
tourism job creation, emphasizing the importance of collaborative efforts among the
public sector, private sector, and academia, and presenting practical implications for
the realization of sustainable tourism.

FH|0{ : Sustainable tourism, Phenomenological approach, Active senior,
Job satisfaction
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I. Introduction

The World Travel and Tourism Council announced that in 2016, global
production in the travel and tourism sector was $ 7,163 billion, 10.2% of global
GDP, increasing 3% from last year (World Travel & Tourism Council, 2017. 03).

The World Travel and Tourism Council (WTTC) announced that global
tourism to reach a record $11.7 trillion GDP contribution in 2025, accounting for
10.3% of the global economy and supporting 371 million jobs (World Travel &
Tourism Council, 2025. April, 9). The service sector is considered more desirable
to create jobs than the manufacturing sector worldwide, and South Korea has a
large portion of the service sector, accounting for 70 percent of employment
(Han, 2017).

According to the Ministry of the Interior and Safety’s analysis of the "2025
Resident Registration Population Statistics” released on the 4th, the elderly
population aged 65 and over last year was 10,840,822, an increase of 534,040
(569%) from the previous year (10,256,782) (The chosun daily, 2026.01.04.). By
2025, South Korea is expected to enter a super—aged society, with one in five
people aged 65 or older, and individuals aged 50 to 80 projected to account for
approximately 40% of the total population (Oh, 2025). The senior market is
considered one of the fastest growing sectors in the tourism industry (Schroder
& Widmann, 2007; Traboulsi, Frau, & Cabiddu, 2018). With this growth in the
tourism industry, many jobs are being created around the world. Senior citizens
preparing for a second career can find employment opportunities in the tourism
industry.

Today, as life expectancy increases, more people are anxious about life after
retirement. World Health Organization (2015) suggests that by 2020 population
aged 60 years and older will outnumber children younger than 5 years old and by
2050, they will represent nearly 22 percent of the world’s population, totaling
approximately 2 billion.

Many senior citizens are living active lives (Vagi, Fegyd, Zainko, Németh, &
Kolesinski, 2012). In Korea, these senior citizens who actively seek and challenge
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what they want to do after retirement are commonly referred to as ‘active
seniors.” After retirement, these active seniors seek to keep their connection to
soclety by participating in socio—economic activities, rather than being alienated,
but today they do not have the right opportunity. Along with this social
phenomenon, the government seeks to present various policies on how to create
jobs for senior and provide opportunities after retirement. This reality highlights
the importance of sustainable job creation in the tourism industry.

The Sustainable Development Goals (SDGs), adopted at the 2015 UN. summit,
highlight that tourism is a major area that contributes to sustainable development
in developing countries. Today, sustainable tourism is defined by various scholars
in various meanings as the trend of the times changes. The United Nations
World Tourism Organization (UNWTO), it emphasizes the creation of jobs in
tourism at its No. 8 goal, “Develop and implement tools to monitor sustainable
development impacts for sustainable tourism that creates jobs and promotes local
culture and products” (UNWTO, 2017). Tourism can contribute to sustainable
development by the creation of quality jobs, in turn contributing to economic
growth.

In academic studies, sustainable tourism is defined as tourism. which meets the
needs of tourists, industry, environment, and destination and takes into account
both current and future economic, social and environmental impacts (Joo & Kim,
2018). This means that through a sustainability-oriented perspective, it
encompasses the needs of both the present and future generations, and that the
influence of tourism industry stakeholders must be taken into account in order
for the tourism industry to grow (Liu, Tzeng, Lee, & Lee, 2013; Zolfani, Sedaghat
& Zavadskas, 2015). Tourism employment must return to local residents,
promoting regional distribution of economic benefits for sustainable tourism
(Shakeela, Ruhanen, & Breakey, 2011). Creating senior jobs isn’t just about
employment; it simultaneously promotes economic participation, social integration,
and local cultural revitalization. Yoon (2016) shows that participating in senior
tourism itself helps improve quality of life by strengthening health and social
networks.

The purpose of this study is to provide implications for moving towards

sustainable tourism by creating senior jobs. The academic implication of this



20 ZAVPAGAT / A4A ALE

study is to measure the qualitative and quantitative satisfaction on the creation
of senior tourism jobs through phenomenological studies on senior roles and
expansion of seniors in the tourism industry. The social implications of this
study are to establish a theoretic framework of theory in creating senior tourism
jobs, highlight the importance of cooperative measures between the public sector,

private sector and academia, and embodying implications for sustainable tourism.

II. Literature review

1. Active Seniors in Tourism Research

Active seniors are typically defined as older adults — often 50+ or 60+ — who
have time, financial resources, health, and motivation to engage actively in
leisure, travel, and social activities, in contrast to more passive or less mobile
older travelers. They prioritize well-being, cultural experiences, learning, and
interpersonal interaction in travel contexts (Chang, 2023).

It highlights that this generation is heterogeneous with diverse lifestyles,
cultural backgrounds, health conditions, and economic resources, suggesting that
age alone is insufficient to define their tourism behavior. The study emphasizes
the importance of designing tourism products and services tailored to the specific
needs and preferences of active senior travelers, and notes emerging research
themes including innovation, digital engagement, and dynamic capabilities in

tourism experiences for this segment.

2. Emergence and Definition of Active Seniors

Choi, Zheng, and Lee (2025) explain that the term active seniors were
originally introduced by Bernice Neugarten to reflect a generation of older adults
who remain socially, physically, and culturally active after retirement. This
generation differs from past definitions of older adults through its enthusiastic
participation in lifelong learning, voluntary work, and organized activities,

indicating a shift toward proactive aging. Also, “Active seniors are identified as a
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significant and diverse cohort within senior tourism literature, requiring tailored
tourism experiences that reflect their lifestyle and motivational differences” (Kim
et al., 2025).

3. Active Senior Generation in Leisure and Quality of Life

A Korean academic study on leisure behavior defines the active senior
generation as individuals who continue to pursue dynamic lifestyles after
retirement, emphasizing intrinsic motivation for leisure participation rather than
purely economic or physical factors. It argues that active seniors increasingly
allocate time and resources to leisure activities, which positively influence life
satisfaction and overall well-being, and notes the lack of clear conceptual
definitions in prior research (Oh, 2025). Yoon (2016) found that various tourism
satisfaction factors felt by seniors during tourism activities—such as the
destination’s attractions, activities, food, accommodation, and convenience

facilities—positively affect seniors’ life satisfaction.

4. Active Seniors and Social Participation

Lee and Park (2020) examine the cultural and educational motivations of active
seniors, finding that this generation seeks meaningful engagement through
culture and arts education, which influences their social participation needs and
perceptions of successful aging. The study supports the perspective that active
seniors adopt a future-oriented life view and actively pursue value-added

activities beyond passive retirement roles.

1. Methods

The purpose of this study is to conduct phenomenological studies focusing on
those who have experience in participation of senior tourism job creation
programs. This study aims to understand the essential meanings of tourism job
attractiveness and job satisfaction as experienced by active seniors (Szivas,

Riley, & Airey, 2003), positive socio—economic effects from sustainable tourism,
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and quality work for the underprivileged job (Kang, Kim, & Lee, 2008; Kwon &
Lee, 2016; Jang, 2018). Therefore, this study is conducted on the basis of personal
experience, subjective opinions, and qualitative research methods are used more
than quantitative research methods.

Based on Husserl’s phenomenological philosophy, the methodological approach
of this study is to describe experience as it is, to understand the nature of
experience and to describe concepts (Shim, Jang, Jung, & Lee, 2019). The
analytical method of this study aims to focus on the nature of participants’
experience in senior tourism job creation programs, excluding subjective
interpretations by researchers. As shown in Table 1, interview for this study
were conducted with participants in the Senior Citizen Tourism Job Creation
Program hosted by the Korea Tourism Organization in June 2019.

(Table 1) The Program of Active Senior Tourism Job Creation
Participant No. (%) Certificated No. (%) Employment No. (%)

Management 50 (100%) 44 (83) 10 (20%)
Interview participants 15 (30)
Organizer Korea Tourism Organization
Period June 17th, 2019 ~June 21st 2019

Note. Interviews conducted with participants of this program

Table 2 shows the interview results regarding actual employment cases after

the training program and the type of training program, and the questions are as

follows.
(Table 2) Interview questionnaire
Item Questions
Personal Age / Gender / Marital status
information Occupation (if none, no information)/ Length of employment
. Could you tell us about your motivation for participating in the training
Questions
regarding the program?
What are the strength and weaknesses of the training program?
Engaged

Could you tell us about your satisfaction with the training program?
Could you tell us about any improvements you could make to the training
program?

Tourism Job
Program:

To collect data, five field interview sessions are planned within five months

from the start of the study. A total of 15 participants were interviewed, with
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each interview conducted as a semi-structured session lasting 20 to 30 minutes.
The interview questions focused on sustainable tourism and tourism-related
employment. Analysis of the interview data was conducted using Colaizzi's (1978)
seven-step analysis method, which is widely used in phenomenological research
(Colaizzi, 1978, Shim, Jang, Jung, & Lee, 2019).

IV. Analysis

In accordance with the academic method used in phenomenological research, it
was structured as meaning unit — subtopic — essential theme. A thematic
phenomenological analysis was conducted based on participant narratives. The
analysis focused on work and meaning in Act II, active seniors’ perceptions of
their work experiences, and the nature of their satisfaction and dissatisfaction

with tourism and hotel job programs

1. Formulate meanings

This step involves repeatedly reading the entire statements of research
participants to develop a comprehensive understanding of the phenomenon. The
interview analysis results were categorized into positive and negative opinions.
Meaning Units 1, 2, 3 and 4 have positive connotations and are as follows:

Meaning Unit 1: Participant A responded, “Act 2 of life-:- I am grateful for the
opportunity I have been given and will work hard with a spirit of service.”
Participant C stated, “I feel happy that I have a place to go to work,” indicating
that she perceives work not as a “livelihood,” but as a “meaning of existence”
and a “gratitude.”

Meaning Unit 2 emphasizes emotional satisfaction and relational value over
financial rewards, with phrases like, "Regardless of the amount, I felt a small
happiness” and "My salary was small, but my family’s joy was great.”

Meaning Unit 3: Participant D stated, "I have the physical strength to support
me... and I feel confident that I can produce more output than the existing

workforce.” Participant F responded, "I can adapt to any situation.” This
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demonstrates a strong belief in self-efficacy and job competency.

In Meaning Unit 4, Participant B expressed a desire for social connections and
a sense of belonging, stating, "Meeting people is important,” and “Although it
was a short relationship, I gained experience through interaction.”

Meaning Units 5 and 6 reflect negative connotations and can be described as
follows. In Meaning Unit 5, Participant A responded, "Housekeeping is not
appropriate for older people.” Participant B responded, "I've experienced
mappropriate job assignments and violations of my dignity, as they offered me
the most demanding and lowest—paying positions.”

In Meaning Unit 6 Participant C responded, "I wonder what the intentions
were behind this program,” and Participant E responded, "It didn’t utilize the
participants’ experience or abilities.” This demonstrates a discrepancy between

the program’s intentions and participants’ expectations.

2. Cluster meanings into themes

Sub theme 1, "Work as Meaningful Engagement in Later Life,” reflects that
work is not simply a means of livelihood, but rather a means of gratitude,
service, and continuity of life. Subtheme 2 emphasizes "Emotional Rewards Over
Financial Compensation,” where family reactions, self-esteem, and daily rhythm
are considered more important than salary level. Subtheme 3, "Strong Sense of
Competence and Adaptability,” reflects that active seniors perceive themselves as
"ready-to—go” rather than "support staff.” Subtheme 4, "Perceived Mismatch
Between Ability and Job Allocation,” reflects frustration, anger, and disregard for
physically demanding job assignments. Subtheme 5, "Distrust Toward Program
Intent and Outcomes,” reflects that the lack of a clear explanation of policy
objectives and outcomes led to dissatisfaction. Subtheme 6, "Social Connection as
a Core Value of Participation,” emphasizes that education and training are

perceived as a platform for social connection before jobs.

3. Essential Themes: Develop textual (what) and structural

(how) descriptions

As shown in Table 3, the contents of the essential themes are as follows.
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(Table 3) Essential Themes

Theme Contents
Theme 1 Active Seniors Experience Work as a Source of Meaning, Dignity, and
Gratitude in the Second Half of Life
Theme 2 Emotional Fulfillment and Self-Worth Often Outweigh Financial Compensation
Theme 3 A Critical Gap Exists Between Active Seniors’ Perceived Competence and the
Low-Skilled Jobs Offered
Theme 4 Program Dissatisfaction Emerges When Institutional Goals Fail to Align with

Participants’ Life Experiences and Expectations

Based on the above, the topics derived are as follows. “Participants perceived
employment in later life not merely as a source of income but as a meaningful
opportunity for gratitude, contribution, and continuity of life.” “Despite physical
demands, many active seniors expressed strong confidence in their competence
and adaptability, highlighting a perceived mismatch between their capabilities and
the low-skilled positions offered.”

V. Discussion and Results

As a method of phenomenological research by Colaizzi (1978) for senior
tourism jobs for sustainable tourism. Senior citizens interested in a second career
can discover rewarding opportunities in the tourism industry. The sector offers a
wide range of roles that leverage interpersonal skills, life experience, and
adaptability —qualities often found in older adults. Tourism employers frequently
value maturity, strong communication, and reliability, making this an attractive
field for those seeking new professional paths later in life.

The social and practical implications of this study are as follows. First, The
findings suggest that active seniors derive greater satisfaction from tourism
employment when their accumulated life experience and professional skills are
meaningfully utilized. Tourism employment programs should therefore move
beyond simple auxiliary roles and be redesigned to incorporate positions such as
cultural interpreters, local storytellers, program facilitators, or mentors.

Systematic assessment of seniors prior careers can enhance role—person fit and
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job satisfaction.

Second, participants’ satisfaction was influenced more by a sense of meaning,
recognition, and social contribution than by financial compensation alone. This
indicates the need for management practices that emphasize respect, feedback,
and inclusion. Practitioners should position active seniors not as welfare
beneficiaries but as valuable members of the tourism workforce.

Third, senior employment in tourism contributes directly to the social
sustainability of destinations by promoting social inclusion and active aging.
Policymakers and destination managers should incorporate the quality of senior
employment into sustainable tourism frameworks and evaluation indicators,
alongside environmental and economic dimensions.

Fourth, the study highlights dissatisfaction associated with short-term,
project-based employment and limited continuity. To enhance sustainability,
tourism employment programs should adopt longer-term or sequential job
structures that allow active seniors to progress from participation to advanced or
mentoring roles. Collaboration among local governments, touriSm organizations,
and private-sector stakeholders is essential to establish stable employment
pathways.

Fifth, as tourism services increasingly rely on digital technologies, some active
seniors experience barriers related to digital skills. Rather than using digital
competence as a selection criterion, programs should provide tailored digital
training and foster intergenerational collaboration to support seniors’ effective
participation in technology-mediated tourism environments.

Finally, satisfaction was closely linked to the extent to which seniors felt their
perspectives were considered during program planning and implementation.
Practitioners should institutionalize participatory mechanisms, such as focus
group interviews and regular feedback sessions, to ensure that seniors lived
experiences inform the design and refinement of tourism employment programs.
The social implications of this study are to build a theoretical framework in
creating senior tourism jobs, highlight the importance of cooperation measures
among the civil sector, the government, and the academic community, and
embody the implications for sustainable tourism. This will contribute to the

qualitative growth as well as the quantitative growth of jobs in the tourism
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sector. The results of this study may give implication to human resource
development, long life education. In particular, the result of this study will
provide a concrete example of how to train senior workers in the government
sponsored programs as well as company’s training course.

This study will provide grounds for theoretical framework that can be helpful
for the implementation of future tourism job education through the categorization
of contents presented in this study along with feedback of senior tourism
job-related education conducted by the government. After presenting the results
of qualitative research in terms of the satisfaction of senior job creation
programs for sustainable tourism, we will conduct a survey focusing on those
who participate in senior tourism jobs projects to conduct follow—up studies
related to this research topic.
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The Effects of Restaurant Service Quality on Brand Prestige and
Behavioral Intention in Pufferfish Restaurant: Focusing on
Perceived Risk of Pufferfish Toxins Differences
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Abstract

A pufferfish restaurant is a restaurant that offers full table service with
high-quality food and a menu featuring pufferfish. Pufferfish is a high-end fish
species of fish, and its ingredients contain poison, so it must be prepared and served
by a skilled person who is certified to cook pufferfish. As a result, consumers who
enjoy pufferfish tend to stick with their favorite pufferfish restaurants. Therefore, this
study divided customers of pufferfish restaurants into two groups according to their
perceived risk about eating pufferfish into two groups to understand the differences
in restaurant service quality, brand prestige, and behavioral intention, to identify the
influence of restaurant service quality and brand prestige, and to analyze the
influence of brand prestige on customers’ behavioral intention. Through this study,
we aimed to provide useful information to the management or practitioners of
pufferfish restaurants by presenting the statistical reasons for customers’ visits and
the reasons for their visits according to their awareness of pufferfish toxins.

For this study, an offline self-administered questionnaire was administered to
customers who uesd a menu with a price of 50,000 won or more at a pufferfish
restaurant for a total of 53 days from December 18, 2023 to February 8, 2024 and
a total of 277 copies were used for the final analysis of the study. The collected data

~
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were analyzed using SPSS 25.0 statistical program to conduct frequency analysis to
determine demographics, and exploratory factor analysis and reliability analysis were
conducted to confirm the validity and reliability of the measurement items. Simple
linear regression analysis and multiple regression analysis were conducted to validate
the hypotheses of the study.

The results of the analysis showed that, first, there were significant differences in
the food factor of restaurant service quality and behavioral intention in pufferfish
restaurants according to the perceived risk of pufferfish toxins, which means that the
safer the pufferfish restaurant is against pufferfish toxins, the more it positively
affects the restaurant’s food and customers’ behavioral intention. Second, the
sub-dimension of restaurant service quality in pufferfish restaurants, food, physical
environment, and cleanses, had a positive effect on brand prestige in pufferfish
restaurants, implying that positive restaurant service quality has a positive effect on
brand prestige. Third, brand prestige of pufferfish restaurants was found to have a
positive effect on behavioral intention, which suggests that if consumers feel that the
brand prestige of pufferfish restaurants is high, it may promote consumers’ future
behavior such as return visits. Based on these findings, it can be concluded that
pufferfish restaurants can gain a competitive advantage in the market by addressing

anxiety about pufferfish toxins and establishing a high level of restaurant service
quality.

FH : B0{MEH (pufferfish restaurant), HIAEZ MH|A & (restaurant
service quality), H8HE T1&3l(brand prestige), &S 2 =(behavioral
intention), 20{S(pufferfish toxins), X|ZtEl & (perceived risk)
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WEE 5492 n ek 59 dxgFe] s 34 3 st Basea
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@ 5 QAP L-olvl3l, 2015). A 94 AP BE AXEFEL ol =
rgl BAsE Aoy HAS 13 AEdels wee volm 9
oh 3 S 94 AP E dlApEe] A o f7t 473 vHelE B9 &
2ol U@ BT BEA o] ZrrekeA Zeln] BlaEgel seltheld d2
Ego] gaoza Furt AN QoM nF daEde HEEE § obd
Aoz AW £a Aulxe] Aol e wiol Fgon] A HFom
FAE FoA Bl ARoIA ofeiAte] w2u] 49 wa ofeiriy 2ol
27N Bol ele] gl HEHH S 31%131 M Bolx 1 olF
o= Q5o &4el vA7kEe] 271 AFER A4se] $eHKim, Cho, Ahn

& Kim, 2000).

ol 525 grola e dFds E7cta felvglie 5= 3 T
5 AAG 7HFHE 83 AAEY UEA FBARER H2ElA] A
ote Fojage Mol v g aed St A AlAF o ® FolRe 2 3009
Fol AAste Aoz A loen eyt AHste HolForme 217H]
o] Fol 4&o| 7Fedt Hol2 §8Ha i 48 ke Folzt A s =
o] gl Ho7t ofde} 7HF9e 54 7]EA7F 10 Mouse Unit(MU)/g(1 MU:
20ge] 7 F7F 30% <t WOﬂ Eﬂ] ote 59 7Heolsiel Aew st o

A THKFDA, 2017), Bole] An|ge e 718t itk 0|9 2& o|f2 &
olgzle HolsS 949 1117%0}%1 9%8 S E AFSH =W vl Asith 1
= 5o YAEFHS AAET uf AEo] 9

© BoAEAdE dsstke Adol dnFHHZAZE- AN 2G4, 2015), ol=
ol 717 Holag s ArtetA HojFd| 2% /\hJ} HAOiDF Hkso® afd
! 5 8% 248

ofol| Tste] HAlE 33t e AujE7] 9fg A
T o] o]FolA PA|THe| g 2016, -4 2021a; Kim, Ham,
Moon, Chua & Han, 2019), 71& 9179 W< AW sRitteld HAEH, =

H ANAEZA 283 35 d2EF] tigt AFEoln, A7 FoAd T4 #x
Edo #HE Bl 253t gt AEA AT o] FoIAA| ¥ AA el o]
o tlate] MaAyAFA = d2=EFe] AH]2 F4o] HAE ugstd vX= 9
<> Trﬁ“}“/}l‘ ’ﬂ?‘ﬂoi?ﬂ ‘”X] (e]gs-3ksA, 2016), HAHZH A Hoj=of
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Fojgzle stat A AAEQ &7l 7Rl Bl

o] 7ol 2 F3Fs 7]

gl

al

o|THAEE <, 2015).
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21 A o] B2 MR TS olasta AH| 2~ AkelA FEARl SHe A
Tt Zol AkgEo] $th(Park & Tussyadiah, 2017; Xu, Kim, Liang & R

2018, Zhang, Li, Meng & Qiao, 2018). 7]& AFdM & g AEH oA <Q1-S 4]
g o o] Q1A sh= A7 8-S oF AR FESt Ak, ALSA 7]
A A EEH 8219 TAEE AAS e (Mitchell & Greatorex, 1983), =
o] ATl e =8 52 Ar[22 Qe Ag S=E 7H &HAE gt
2, 71F g A 2eqA ] A2t AiS AEA- A A A A Ao m
&S v H o= AASFA T el g

651:
28R4 2020). T3 AE TF dlaEd] B3 Aol A E HEs F44
b

N

BAA, A4, ARA, BAA, A, A dhoz AXete] BAA 44, A
A4 919, A8 o] A% o] fold 9FE M A2 ALY
(FA-3R%, 2021b). web B AT E A28 98e DA A74E Bol
=o] g 98 Are A9aT. dalo] 23 daud B QPPN E B
& Aol 23S Hethe Az Bl Bk 2e 94 988

7}
25l o|& 255 HE AL 7193tk Baker, Shin & Kim, 2016;
Hamerman, 2016). °]&|gt A+ A2 Hold T4 Hojmo| digh 149 4z
A 98 A7 el =2 F AT ol AYdTE EUE, E AT s Fo
AEH S Y 2E Mu|x F

A= ugshes g Balset #dE AFAAM Hlad 52 A4 FAAG
2 32 Zol¥ 1 (McCarthy & Perreault, 1972; Steenkamp, Batra & Alden, 2003),
vl=o} AHE HAHQ0 ey EFe UEE Aol th(Stokburger-sauer,
Ratneshwar & Sen, 2012). =3t 1-¢3l1 EE53 w=319= Bl 153=E Hrtst
7] Y3t A EA o] (Dubois & Czellar, 2002), 1% 7] HE Halc= Udukz o
2 HgFE Bz wEM A AFskedl o FA Ao thLichtenstein,
Ridgway & Netemeyer, 1993). B3t HH A QI Al|&Fo] ofy g W& HAl=of thajA

i
REAoR AL Ho Be HAE $830) st APl g, olie 3E 1

e



36 ZAVPAGAT / A4A ALE

HeTh 7AE ABEA QS 7ol dehdtka wolEolr] wiEo th(Aldem,
Steenkamp & Batra, 1999). o]2] &k A}3] 2] Q14]& Am|zte] Fuff Fo S
2 vA7] e BaE ugshe vHAE o] EdA] ARl vAR Wt
1 JthBaek, Kim & Yu, 2010). 919} 22 o] HE2 =

o] Ab8|A A ¢le} ¥ k= FY S Ak fEe ¥
=1}H(Vigneron & Johnson, 1999). ©]

oA 715 7B & 594 4

< = AWk 0l Hgo] aHAtE =YY
FAE I ol AL Est BAES AF 2Rl B BHAls FoA vRET
3 & IHDubois & Laurent, 1994). o2t Bal= ngske] gkl tialA

Hwang & Hyun(2013)9] @AM d2Ezd #HEd d7 2 Hanaysha &

Pech(2018)+ HAEFT AQ] Kol BHll= 133} A

w3t Aok 2ol
Al = Bl E st #g A77F S7HE 2 sk HZells It AlEe]
U dE B oidet 1w U2k, 37, 39, 7w T3 B2 Sy B &
FAPeIME Hle agste] Bt ASAF7) o] FAA L Sl 9 22 AT
s AR HAlE ugsrt gl Sl slojM aAel pdew A
& & dve AE dea inE TS AdA, 2015 Ex1a-g8]4, 2013, Ahn,

Kim & Hyun, 2015, Hwang & Han, 2014; Hwang, Han & Choo, 2015; Hyun,
Hwang & Lee, 2011; Jin, Line & Merkebu, 2016).

g HAEHS QAo R g AFolA nAoA Js F= Moz 54 F
A, ez F4, 29971, e 24 F ol T E o] 449 93 e 4 2
243} tHChen, Peng & Hung, 2015). B3+ Hwang & Hyun(2012)2] 7oA B
= agshd 9 mAE QES AR, BA L8, A4 a9, PdF sjlew
TEotA, o] T AAF QR 7 adle] Bl ngsl] fojdt JEFS vA = A
= AS B3t AAEGAT o] Helle HME] HaERdA BlE 3537t 1
Aol A A= foldk o] JIs vx= eIl AL AF 48 S
PHELE -G F-01 45, 2011). wheby & ATelld BAs ngshe Hold &y
g 2Eqd Fo| JHIA 9 ALSA ko m yEeRdTh

N
E
o
O,
=
[
o
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A=)
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by
ot
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7} tHDodds & Monroe, 1985). Parasurman, Zeithaml & Berry(1985)+ AJH] X~
Ae A aAqA AFE M| 27t ALA oz T o g5t AR AE AlF
e Ao golsar. qEAe AulsEde) Fele A 72 SERVQUAL,
RSQS, SERVPERF 59| R@E0] 71 Bo] AHEHm & dAFoxe d=E A
Hl 2~ A8 238l7] 9ste] SERVQUAL 23S o] &stual Hoh(Parasuraman,
Zeithaml & Berry, 1988). =3k @A) £]22t¢foll= SERVQUALSY thek 7ido] €4
Ho] B AfoMe A3dA(Aksoydan, 2007; Cronin & Taylor, 1992; Kotler,
1973, Milliman, 1986, Namkung & Jang, 2007, Stevens, Knutson & Patton, 199)
g o2 g2, B4 87, 49 Auls, 94 UK Seledloz Py

ol
o x
=3

Al
2

1)

AR AHla F43 g8 524 42 no] HARERFS AW
Axstet JoM 7HE =838 84 Fo shE R H(Qu, 1997), 54 F4-&
d2Egd 249 n$ 83 AP 242 of A HNamkung & Jang, 2007; Ryu &
Han, 2010).

o]

o

D) s2ld 22

AiEY DASE RS T u) Teshl FYA ATt Au) st
ol gast Beld BRINE FoF 9FS

1986). Kotler(1973)= &84 745 Az}, Az, 24, 324

, Y FHE R &
ARl A=A =AM 29, MA 5o A74A B Wi 5 A 2 &Y
1 U 3 £ 59 AA4RI e WA T $4RY B 2% FEYE,
Gt Adtel 787 Fo| nAA M A s vHoEN Fos &
T e A9AQA T E Fuir) s SR Hosidit). AR ASAE
2 Qe A P T o]y A=l el F2E AR FL 39 A
Ao ot AL REgE HolAl "tk ole AF-fUIA-NES 2E
(Stimulus-Organism-Response model) s <A Z ©|# 3t AFAES oI 7HA] 84

5o =814 VIR o] FoA] thRussell & Mehrabian, 1974).

3) A AUMH[A

e Mulx F4 F 7P Bol d7E AL AY - Mua F4olt
(Cronin & Taylor, 1992; Dabholkar, Shepherd & Thorpe, 2000; Ha & Jang, 2010;

Mattila, 2001). ©l&l 9l Aul FAe Fgo] AT Aulas] AUAQ



T FEdd g nAe] Ao s Aol HthZeithaml, 1983). 2] 44kl

*1 *Mé%é‘% Sl ?%1%1.01 Agske S, e, v, d24 Fst 2L 7
et al, 199). o714 A Au|2 FHol&

17-‘44 17-‘40] 78kE AP‘%}% ddste 299 s8S 9ugthRay, Muhanna
& Barney, 2005). webA, 29l Aul2 F2L Aqu|s AlgArt aas) A EH0 2
sl FsAE TEL fA] 8 wHehe AS WA o5
AL, 1998). 24 o= Zglo] AAle] 25 thete] DA A 5 AAL
F5 A ¥ w2 F2Y AHEE AFE JhsAel  AthHMassey,

Montoya-Weiss & Holcom, 2001).

=

do] gt 942 A, 324 9 AF AH| 2 A
Ao 2 o] EtH(Zeithaml, Parasuraman & Berry,
1990). T A A7ol| w2 o] Zdst= AF A 2 HE Vs +59
Aolle o] sF Al HAER 7\1“]/\ F4o]
A F4] g grisite AR
al., 1990). Wakefield & Blodgett(1999)7} 2183t ol &= *1 Hl 2 g o] 9as
S A, A AR, 24 Held, daZee] B A7) 7], AEE
(cleanliness) 2.2 723111, thE AFo = 17
4 24F H2ER] A4, 24, IEFe O, A9, U s S wk
3l XEAQl HA=R A ABF tH Aksoydan, 2007).
olgfgt FAo dig QX HAlc gt WRE #Ho] UtkLye,
Venkateswarlu & Barrett, 2001). ¥ oA Bale uFsle] Az A1 e
g 2~Eq AH| 2 F29] a9 9919l 22, EElA A, A dAu 2, A 471 |
"T—% Bl=E agshd 34 4 nHde 2AE B JPATFER Q9
o] JEFaAE Siste ’\Ve‘% AJARSHH(A 8- 719141 2015; Ahn et al.
2015, Hwang & Han, 2014; Hwang et 2015). o]& e W&-S EdZ oo} 2

< 7Hd = AXEEA

o] dnkAel HZAS 3l A

o

o

v
[>
Tl
o
o
r >
15
ek
=
le)
o

(]

H2 : Bold R4l g% Mu|x $4L Bdle gl 3429 93
7 Ao,
Ho2a : BoJd &AM 2242 Bl ngstd] 344 485 nA ot
Hob @ Bold&4elA £214 #4& Bi= ngste] 34 43S nd A



HBHEA dAEY MHlA Fdo] BlE a3t ok 1A

e
2
o

w

o)

Hoc 1 Bojdegad A9 Aulae HaE ngse] 2449 992 74 A

5. nelc wEsiel P o5

e iQlel ALY mlejdse] RS onlste AoE ALY Ald &
Hert d5o2 $44 F e S5 grdrie]E4- 47, 2016; Boulding,
Kalra, Staelin & Zelthaml, 1993). AFeee nAE0] ojud el B3 H=E
Pag o] 5T PFoE HERY = 7h%1e) A3t oA & Aejdrt
(Boulding et al, 1993). BRl= 113}ke}t 5 o= 7He] JgFaA o o3t 71& A3
Ao wWEd BlE 253t & AFS Fuleh AvAle AlE ohE Al
I FEE F ke 5 A4S Hs & UtHMazodier & Merunka, 2014). ©]
g WAlY 45 BallA ngsh S avlehe A 98 7HA ] g

v}
fd
o,

= = %14
= 38T & 3, 2HH R ol L 2H|Ake Aopits AT 53
=S IHHoRE dEAY o YA 287t 7bsd W FUF i E st
(Cass & Frost, 2002; Mazodier & Merunka, 2014; Wong & Zhou, 2006). ©]+ 1.7
& AR A el wig S =717] Wi, BalE gt ek 914

2 @

e wlel WEWR A2 Avshe B8 Rosied FR3 d@e
(Alvandi, Fazli & Najafi, 2013). W&t b A+ 23S vl oz ofegfo} 22 7

-

-

H3: B84 d22de HAE 338 AF oJwd F4AY 9L n
Aolt

1 AT =%
® AT Bl %ol 249 9]

oL

o] daed Myl F4,

ru
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HAE 372 L AT Y=Y Aolsh BolAdRHPY dzEY Auls Fdo] B
= 2F8s A @Bl oud 9IS VAEA seftnd dk <13
o B ATl A werse] JUBAS Ao Ut 4n49 @

Zpo] #A ATA 24
L= |
HAEZ
AMuj = F4

P HL |
ok g
)
Qg 1) oA =2
2. 2T

B ATl o] &H"
w3t B PF Tt Hol=o] gk xzte de] iE i}o] %ﬂﬁ%@"
H2ER; A2 FZo] HE uF3ld nxe g BHis I’_T}ﬂﬂ g5
Lol A= G Golir] st dPdFES EUR SHIEES 74
B HlaEFe] Mula FA9 ARIE S2(Jaafar, 2010; Johns &
Howard, 1998; Tuncer, Unusan & Cobanoglu, 2021), 2|4 2 (Hwang & Ok,
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rlo
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2013; Ryu & Jang, 2008; Tan, Oriade & Fallon, 2014), 2948 ~(Kim & Lee,
2013; Tuncer et al., 2021), $]2(Tan et al., 2014; Tuncer et al., 2021), 47}4 221
o tial] 72 35 F 27 R SR TSIt BAE uEste A
T nlelo 2(Baek et al, 2010; Jin, Line & Merkebu, 2016) &J214kee] ¢ ~E2
o that A Afetes 4 9 Heste] SHYES FAIALH, 7|EATFE
B2 3vge] SHYEoR 7Skt A% ok E3 7lEe AyATE
(Boulding, Kalra, Staelin & Zeithaml, 1993; Keillor, Hult & Kandemir, 2004) v}&
07 3 SHYToRE FASIth AR A4 S 2F HAER
o] #gF MPATFoA 25 2 dig A7td FAA APS EWRE 37 =
&0 2 AA S tHHwang & Choe, 2020).

ATE BolRBHAA AR 50,0009 o4l WHE o] &
2 AEZ2AE A 7‘/\}717}0 2023”4 12%J 189 7B 20249
ok
3

oz

¢

QL‘
&
o=

)
o2 o o
o,

>
>
P‘L
32
I
5‘.:
—;—4
=
_I-LI
ox.
N
k1
>,
olol
2
=2
L
sL
S
rV’
oﬂi
IO o 10 o &

[0 o

o

oot 1=
__>d,‘
o =

=
A|&E8) & HolH a5 ollA 71.4%7}7} 50,000% ]%01 Uﬂ‘fre 1%—? i
o 23 s

rulm
T
Rl

o,

E A3tE= SPSS 250 for window version 4] B4 T2 388 o] &3}
< AABIR e, AgEA S A8 T 22 WS o] &3kTth AA, BE

E T o
FEALH 54 4, del, 2, AY, AE ol 4 25 67)

o 1

b2

NS AN EHeITh npx|ako 2 % ATe] 7Hd2e} 73S HAEE] el
Latglon ZHA1Ql Holsd ek A7
TF 3 Aol AFs] Y8l SHEE 1S 7Y



2 FAUBFLLT / AMY AlE

HEY ATEASNA SHE sekar] geke] A, A, Az, o4, 9 &
MERAS 49995, 1 A9 o <k 13 2ok

o= n % = n %
A @y 168 60.6 A3 ES 230 83.0
S 109 394 o5 nE 47 170
207294 17 6.1
1Z o]3 67 242
3073941 % 94 2E ot
AT
407494 47 17.0 - 64 231
g 2 =Y
1% = ~
_ 4dA g}
5075941 R 354 e e Zq 120 433
ekl At
604 o] 89 21 o4 % 94
AR/ 63 27
7%/t 20 72
1005+ m]g) 2% 90
RIENERE |
2% 94
4
: AR Y 152 g 2= 10071999+ 10 36
A
A4 A 4/AAE 59 213 20072999+ 40 144
54 8 29 30073997+ 24 87
2 10 36 40074993+ 4 148
FH 23 83 50075997+ 9 152
71} 2% 94 6005+ o]} % 43

2. FAE A (PCA)
= ATelM e AFEM AR A AER AH] A %él, vAlE 153}, dF

of tistel 712EAS AN, 25%5e) By 2 A4 AFS 9st]

g]
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Q1FA B39 Ars gelsiitt T4 ® KMO #ke] 0.5017delH 2 et
T b Age] A e 9niste 2 AR (Factor
Zk(Eigen value)& 1.0 o] 7|F2o 2 f9sittn Ads}
o 89S FE3AE SHFES AT Ase 9% A8us ¢ (Cronbach’s
Alpha Coefficient) A7} 0.6 o]/dolH 12|27t X Evtn et lgstdtt
(Nunnally, 1978).

2B Au2x F49] g3 2 A A5S Hsl 419 ok

=

of 8219 & 4 gt b
om < 2>o O AAE AABIATE B4 A daER Au) s 44 Uik 8
oA, ufF, TABEHE Lt ASFE T3 RE Fro] fRs 2 KMO EE
A S 8001 E2 8PN Tdlo] f84S ofn]dit) w3 89 Rd
% A 83262%5 Attt Bl ugslel el 2 2l AS5S A4l

oy,
o|N
ofi
ol
s
T
VAN
=3
>~
\V
2,
Y
>
o,
P
_5\4_14
o
O%
offl
lo,
St
=

(B 2) T8 24 20 @ 2l2EE MH|x E2

W F g=d 29 oAl 7 mmy | eare
\_T( 6 1, ﬁ-‘d‘_‘x_x]') Z%]Zﬂ‘jf,]: o]’ 1\_ %}\ é [t Q,._}E]‘ %}\_
S2] (4.60, 0.49) 2612 21.763 0.872
4L AAgg 0.830
<42 meleltt 0815
A3 2x0 348 ATt 0.79%
B84 87 (4.25 0.58) 1934 16536 0.780
e Qo] Tzl ug o]t 0.836
Y32 3L Hd 0.697
g2E7e AR G 0.646
AY Au) 2 (466, 051) 2.883 24.025 0.951
2|8 Akt 0.892
Zde -0 0.891
Ade Us gk dslF2d 0.839
S1A (453, 0.55) 2512 20.934 0.904
g2Ege 4L FHe YA 0.807
d2E7e A7FE A4 0.793
d2EFe] YL AU 0.722

KMO %E A 344=.890, Bartlett's 734 A3 (p<.001), F FA4t A 2=83.262%




(E 3) T4 24 41t @ 2l g3}
S s 29l EENES
W (e, TEEAD A ofolzl gk AHH aw g
BA=n73} (4.02, 0.80) 2.679 89.311 0.940
HAEFS 0] =0Tk 0.963
HrEgE FHo] =T 0.946
HAEFE filo] it 0.925
KMO #¥ Z3g-4=744, Bartlett's 784 2% (p<.001)
(£ 4) T4 24 211 @ d3 9
e s 89l EETR
W (e, A A ofolzl g Ay a2
YZ o= (4.44, 0.62) 2.756 91.869 0955
| Pl2EgE oA HHEsta Aot 0.962
gF o] Y2rEFE A o] g3ta At 0.958

o] H=EFS 1] ANEA FHsta Avk 0.955

KMO #& A3d=777, Bartlett's 7379 A% (p<.001)

A HaERA Holjsd tig A 7d Al wE
E AHlx F4, BilE 153} 3 gF o] xlo] S ERlehy] Aol SHEE
t-7174 (independent sample t-test)E A&t o 1 AIs <& 5>ol|lA A AlS
Ath. HolZo gk Bolehs Lyl 183 Boldhs Lrx] @i qEo @ Ui
oA HPsilon F a1gs e 7o F29 A4 A9 Likert 58 &9
Aol FaS 71Ee R 20 ofotY] 255 EUHS 2/A ¥ 250=209) 2%,
205 2ske SHAY 2Ee B e 2506928 vl 1186t
A 2AR2e 4 0 F 243 3F Al FAAA FeeESs el
pakel 001 olstz fFoJgh zfol7} gRlEFlon, Bkt wle 1§ Bt &
B 1A @ Al 22 (p=.002)3 BEe = (p=.006)7}F =A e =
P AT s H2ER A2 F43 BAlE a3} 1t A dE5E ¢
A HER Ml F4O st ajlQl 24, EuA 8, A AR~ A

2~
27y =YW R AR & o3 A EA (Multiple Regression Analysis)S A A&}

Orlr'_\l

b

Qb pou

N



Aie <G 6>oA AASTE B4 23S AW 242 Fit
E
[}

o] 550132 ARCZ Fodt Aoz Yehga, g2Ed bl Fdd @3
EYHFELS Hals g8l tiste] 439%2 AW S e Aoz FolEdh
T3 Y B AH| 2~ F2 W] 7] 819 535S 1] sl B
F& getalr] gt s AEs A5 23 FAdA#RS 25 01 295
Fon Bk =(VIF: Variance Inflation Factor) 9A] 25 100]3le] gto.=

< gl Aoz vt 79 S3isse] AT g
A A3 g2 F4(B=329, p<001), HAB=269, p<.001), &2 (B=158, p<.0l)
FOR o3 9 veiH 7 H2a, H2b, H2de Ag)= i) o]9fo] 24 A]
o2 frelat] ¥ot 7Hd H2ee 7143

Ulo

(% 5) =0{=of thet Sctetol| Mg T4 g2l xtol24 Znt

Bt w77 @ OF e w7l a5
=z ]_% 061:‘]; = | =1 =] -
= Sl (n=208) (n=69) sk pak
=2 466 443 3249 0025
=288 427 418 1.082 280
2 QA 2 467 457 1539 125
A 453 455 -0.329 743
vz w33} 403 396 0.666 506
PEor 450 427 2757 006
*xp< .01
(Z 6) B|lAaER Md|A EZo| EJ= T1F5t0]| o|x|= It
714 S ZEAR H| el 2k tak ket
H2a 52 — Bl aF3} 158 2,600 e
H% 232|287 - HA=uF3} 329 5213w e
H2c PAIPSEIESN — vH=nFst 013 0.206 712}
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Creating value for Airbnb as a shared accommodation platform
: From the perspective of hosts and guests

ndar

Ko, Young Kwan

Abstract

Recently, a new business has emerged that cannot be explained by traditional
business logic and concepts: platform-based business. A platform business is defined
as a business ecosystem that provides new value to all participants through the
interaction of participants. As platform businesses grow, people are increasingly
concerned about the emergence of dominant platforms. A platform that becomes a
dominant player can play a role in further growing the market by creating new
value, rather than simply acting as an intermediary and taking away the profits of
participants. This study examines how Airbnb, a leading platform for sharing
accommodation, creates value for both hosts and guests rather than simply acting as
an intermediary. Structural equation model analysis was conducted for guests and
regression analysis for hosts. The results show that guests value ethical, emotional,
and epistemic values, while hosts value social, economic, and technological values. It
shows that Airbnb is not just an intermediary, but can help the tourism industry by

creating a variety of values.

FH0 : EHE(Platform), 27=8}(Shared Accomodation), 7}X| &&(Creating
value), G0{H|HH|(Airbnb)

IABZAAE AT A AFY, e-mail: kyk0423@sejong.ac.kr
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Analyzing customer behavior between shared accommodation
and traditional accommodation: Focusing on Seoul

Sy

Ryu, Dae-Young

Abstract

In recent years, shared accommodation has received a lot of attention in the
tourism industry. However, due to opposition from the traditional accommodation
industry, laws for shared accommodation have not yet been enacted in South Korea.
Instead of shared accommodation, there is an ‘Urban private room rental business for
foreign tourists” that only foreigners can use. It is illegal for Koreans to use ‘Urban
private room rental business for foreign tourists’. The traditional accommodation
industry is afraid that the laws on shared accommodation will increase competition
in the accommodation industry, which will reduce their profits. This study used
ANOVA to compare the customer characteristics of 4-5 star hotels, 1-3 star hotels,
and shared accommodation. The results showed that the customer characteristics of
each type of accommodation are different. If people with similar travel styles use each
accommodation, there is a risk of increased competition. However, it can be
confirmed that customers with different types of travel styles use the accommodation
that is suitable for them, so it is expected that the tourism market in the community

can grow together by expanding the size of the tourism market.

ZFH0{: T2 EM(Customer characteristics), 2F=4(Shared Accomodation),
X5l (Legalization), M2(Seoul)

* AlFUsty sa#AFAGTAF FA/BFAAFATAE A+, e-mail: rdy6255@sju.ac.kr
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