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Abstract

Chungnam Province is experiencing significant demographic aging, making it
crucial to understand the characteristics of the elderly population to develop effective
welfare policies. This study aims to examine the determinants of quality of life
among older adults in Chungnam. The independent variables analyzed include labor
participation, social engagement, Engel coefficient, medical expenditure, and clothing
expenditure. Data for this research were drawn from the Korean Longitudinal Study
of Aging, covering the period from 2000 to 2018, with a total of 767 observations.
The findings indicate that social engagement and clothing expenditure have a positive
impact on quality of life, while labor participation and the Engel coefficient are
negatively associated with quality of life. This study contributes to the literature by
identifying the key factors influencing the quality of life for older adults in
Chungnam, providing wvaluable insights for policymakers aiming to enhance the

well-being of the aging population.

E 2
ol D

FH0f: O A9 & (Qualiy of life for older adults), =5 0{§ (Labor), &
29l &0f (Social gathering), W&X|F (Engel’s coefficient), L=

(Cloth expenditure)
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The effect of perceived attributes of bartender human service on
rapport and revisit intentions in the hotel industry: The
moderating role of visit types

P *
s

Cho, Hyun-Sung

Abstract

This study examines the impact of customer perceptions of bartenders’ human
service attributes on revisit intentions in first-class hotels. Additionally, it explores
the mediating role of rapport in this relationship and investigates the moderating
effect of visitation types. For this study, 362 valid responses were collected. Based on
the analysis, the human service attributes of bartenders were categorized into
professionalism, friendliness, and customer orientation. The findings revealed that
these attributes significantly influence rapport. Furthermore, rapport was found to
have a significant effect on revisit intentions. However, the moderating variable, visit
type, did not influence the relationship between bartenders’ service attributes and
rapport. Additionally, rapport fully mediated the relationship between customer
orientation and revisit intentions. In contrast, it did not mediate the relationships
between professionalism or friendliness and revisit intentions. These findings
underscore the importance of bartenders’ human service attributes in the hotel (bar)
industry.

ZH|0f : HIEIC| (Bartender), 21 AMH|A(Human Service), 2lEZE(Rapport),
a2 o= (Revisit Intention)

x Ads TEAlE A& kol BEa], Senior Manager e-mail: eternity3094@naver.com
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The Effect of Serious Leisure Attributes of Al golf Simulator
Participants on Attitude, Reuse Intention, and Word-of-mouth
Intention

[} *
U

Kim, Mooyeon

Abstract

This study aimed to analyze the impact of serious leisure attributes on attitudes,
reuse intentions, and word-of-mouth intentions among participants engaging in golf
using Al golf simulators. To achieve this research objective, a survey was conducted
targeting users of the GDR Academy nationwide who also use the Al Coach mobile
app. The analysis of the relationship between serious leisure attributes and attitudes
among participants engaging in golf through Al golf simulators revealed that
personal effort, continuous benefits, leisure identity, and unique ethos, as components
of serious leisure, positively influence attitudes. Furthermore, attitudes were found to
have a positive effect on both reuse intentions and word-of-mouth intentions. This
research provides a framework for developing effective marketing strategies for Al
Coach-related apps, helping the growing number of golf participants achieve a higher
frequency of golf participation and acquire new skills and knowledge in golf swings.
It is expected that these insights will contribute to the future growth and
revitalization of the golf market.

FHof : =IZ AZYI0IE{(Al golf Simulator), ZIX|&t 07}(Serious Leisure),
H (Attitude), M0|E 2/=(Reuse Intention), 7+&

cC
9|=(Word-of-mouth Intention)

x (F)IAI 27T Y thEo|A} e-mail: mooyeonkiml @gmail.com
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2128 o] 7H(Serious leisure)= o171 % FolASo] AAAL FHwu EAEE
shaL, FFshA 553 71goly A4, BHe F59aL HolF= 7137 sio

o
3L Stebbins(1982)7F A2 AASF L, o] F A3 of7he] /e gk ArS
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w7 dAT / A434 A1z

Qo XA|g o{71e] 6714 &4 o 7P Rt ol D FME =
4 4 SlE Aolgkal 31 th(Stebbins, 1997).

A8 o7} &409] Ao A5 AW EH Z7]oddle 5% o7t S5 FHoArt A
gk of7tel B4 ZheAld digh ﬁ:ﬁg T C 2 FYPHTA 1A of7ke] T|

MY AFES xw ?ﬂ 047}9} 0461 Heldte] #AE ghetsle AFEC]
ATHA P & A - A8 2010, A0 23418 2016, o] F14-o0] - A
e, 20215 o fr7l- A8 2021). ZIA| G of7hs ‘ofupRo], Hw] Bl ApEA AL
&% oo SlolA AEHRI Fol2 B, AAARCRE FPsiiA, 1 EF
7HA 9} BnE st B 243 7% ABS Lol Bdd FFat]
Aoz ZoHw (A, 2015), o5 3 /M w3 A134
o2 44 rkStebbins 1982, 1992, 2001). HA| 3 o} 7}=

PE 2
ot ox Mo
1 IO ox 0
o fu

oo,

JIN

EAEE F7oH BET A o7k BES vwslel Wolat
25l 119 5012 ot B9 4 ol A4 292 29

u!

S gAY B8] 938 ARYE A o} BB rITHel B A
L 20M)3 95, S oi7h BB Helshoul ol AT HES Ads
PES EHIE AEOR bt del 24 990 ABF AL dnlTa

SHAChe] o], 2015). Stebbins7h 21X g <1748 AAGE olF A AF el A3}

AAG 7he o7k BF RelAe Aeld ZHo] FPHOR JPS FE AL &

A8 3% 3, 7} A IV SR D LTS e AF AT )

S92 A5AL ) 4FE @ A5 $124 TAHA G880 ¥ 4+ 9

3. "=
Bes AHke] 3% Ao 293 hd = R Auport(1933)% EH e=n=
ZHQle] AR AHE gl Adstol|A] A[&2A<
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of s T BAAH e R Adstsialen 01% zh
t}. Ajzen & Fishbein(1975)2 &l tgt 7

o Ul BelH Ee vzeHon ApHoz 11—2—6}% Agpoleka elhiA o
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=
22X Z2HEe] JAABAE ERISHIEHEF, 2013), A -S4
5

T 2R plgd e AlFely M2 AlFAE BHEste] o] &k
njsta glom Aau|zke] ko] o E S A Bt /g% o] Ao
4 %7} EolxItk(Bitner, 1992; Oliver, 1930)1 3t

Aolg = 7Y vH"dAME F58ta e 719 4714 wE ST
Aal At ARG 7|EnAE FASE 3ol A oM (Zeithaml, Berry &
Parasuraman, 1996), 28| A= Aol &S B8 =S FIASH H 7|9L &vjat
A wA= 82lEe] HHEE A ]
22 dddthy 819 tHBoulding, Kalra, Staelin, & Zeithaml, 1993). zjo]-& 2] %o
ek oy A AFode Aold ot dojur] o]de] HEE getglon i
1] FARQ IR o]Foizl Bl Alo]g oE=7A] oA Al Hrta Hrh
(Fal|zl-0]F71, 2020, 57, 2016, Ajzen, 1991).

T4 e o #HAH FRES AH|AE Alold] FakEo 24 Fufo] o
S F= P& olgstuat e o =o|tHAnderson, 1998; Swan & Oliver,
1989). HEgh -2 An|a7) Fuf e} #Hste] A2 OE okttt JEE U, A
Ztolu ojA& Adste Aolghar(&d A, 2021, Fd- x4, 2021) o3
o AA R FeiRtES BT AT 7 AQICERE AR JEE B
o AlE)sta, Y8 847 B E BAAT FE JFgHe] ¥ & A B

(O]FF-olFFFAE, 0173 ok, enF-HL(2014) SNSO HE 54



Agse HEdl 9% AAD gEE 2ol T #o3 FEE vehita
S, ol WEro|EY-44 $20N)E SNS AERANe| 40 FFS e 2
M2 st 73 owd fold 998 T adoz deyta san

th wei, sjele] A9 e Bz ARH oAt TS Fael TolAzL A4
Q) ) A APsHE AR Be FUR WohEelAs] B TH 9=
& oAk o) Agsien Qo) 2 9FHow Agsn ok

6. AR o7} G40l Bl ul L dg

AAe o7} B 43 AT AT NE Stebbins(1997) WA 7te] 6714
S4e clZMBRR oieh QPAT FINE w2 F 9k Zolga 39w, 2
v RH2007) & fﬁc&z A7t BE A7E B A vt BESHE ARE
S tgoR 6711 290w ATE AWAAL, N FF 4T P Ak
A&7 Ve 9 7H°J e_ﬂ.% A% AL FANGT Bwd v e A
T2 2927 Hwang et al(2019)0] W2H &4 A7 5% 217]%<) 8l 294
Y=g 74 o wlefe] 2 A 1%:2._— g h5g0] WS olzivka L, 23
A2 dxEgd Bd A4E Fa4e] BEs A% o] 0 GFATAA
A8 Fago] =g o] § g D A 5SS T AF o] FHAA
2 HAE Ao Uega, HEst 4% I 346 203 982 e AL
srlellThE Ay 25, 202

He AFE HoE AT o7k o] Bze] 24

olo & AglMe A
Ao g g nA ZA R yPgsta Al X AlE#olE] izl 2A|g o7t &
g5 AnF2015)0] o7kt HEE HEm ARG A o7 A= (SLS )9

Q1 (perseverance), @17} 2% (leisure career), 7§14 == (personal effort), A<
A &¥(durable benefits), @17} A A/ (leisure identity) 18]1 53+ 7| (unique
ethos)e] 891& AHE-StA] ol 7Md HIS A4kt
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7. B=7t Aol o= 9l %
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EuAe 9%

1) Ef=7t Xol& o/ =ofl o|xls P&

Aol g Jmol] Bgk o] g Aol Aolg =it dojupr] o]de] H=
€ dretglon] 7iRle] A BItR o] FoXl HEs Aol § o =7HA] oo A

oy B D‘r(i -o]%71, 2017; Ae|xl-0]F71, 2020, ¥ €] 2016, Ajzen,
1901).010] 2 Q7 el 4 ATE Bo BhEst Aol 9% Aolol fel
Bg T za% gelstn a3t o] M S AgEn

H2: e Aol & o&el A(+)e] d&& vA Aotk

2 Bf=oF 4 ol of ojxls g&

FAL AlAT} Ple Besle] AR UE gd FRE el Azl o
Ae et Zolehi(hd &t e, AL F7A-BAF, 2021 S, Bl
29 Ao folat G LR (en]@ 1Y, 2014), THASS FnEThs
A7 71E, AglezRE AYWe FHE vy AHew, 98 247 Bess
PAPTY Fu Geelo] ¥ 2 AL HATH|ER 9 2017)3 Sth olo] ¥
A7E oo A ATE Fol HEe A A% Alold] Fo@ 4FS FE AL
slolaln theat 2ol 71 H3S A4ela

H3: Biee 74 of=ol] F(+)e] 93FE mA Aot
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ATolM e AT B4E @357 Y8l AAG A7t} BlE, Ao]g 9k,
oz it 24 IES Ay AFE nfgo R Sy ol 7&4 stk &
Aol A AL A G o7} E8HE Stebbins(1992)7F HZE A|AIg oAl 71A] A
A8 of7te] EAS ulR o R dto] |G o7} HAdo] #HE e A+ SLSIO
(Serious leisure scale 1) (W&, 2015)E & ATt Stes 4 4 EQ‘ro}Oi A}
3tttk ZAG frF 82191 U, A7t WEA, MU w8, A&H &9, o7}
A, F5 7159 6714 & F 21532 Al A EHCIHE 1% }% TZ
Fojzte] A g of7F Ao Al 22 A oJste] AT HlE= Bagozzi
and Yi(1988); A¥ZH-3R4(2021); T - #42023)9] AFE wfEeg 2 4
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ARG ol7ke] a9 el dalA 247 Agns o ®
08 oo BA JER, B el 7o W5 A F58 Ao AT
Rk,

(E 2) TXE of7tel BN ol & A2z 24

Q Bt 29 Cronbac At
Q o 7}
2 e EEA A% TP psa A9
=X 2% FIAI7I7] A4
Helgle] waian 361(976) 735
29L& A7) H3)
Aadoz vaan 3.76(.390) 714
A=A gl ok &84l
v AE 28 wee 3.71(917) 645
SRR CEREE SRS ERICE
Y s e AN snem e
A A A BT BE L oz 2
8 gAe 20 o ‘
= ol o §_9__% )\1-%
fp] ”fj" H & 350(1.069) 616
T’—‘TOM OHT':
AIFA] ¢ ggo] FojglozH
9 olulAsh S Sl 3.62(1.060) 568
Al=A] gje] &g UEs
TS Boly 3.23(1.159) 513
ggdez g Fedshe
i NerEae 247 g 331(1.047) &0
T gmnAo=z AgEE A
g ;2.1 s 8 3.01(1.047) 737 1661 8% 15500
S R
L WS AuE ge Ade
T am e 3.23(1.010) 704
e 57 719S 3
a0 e IS T 336(1.0565) 797
AA
j AR A4 23 9t 5204) T8
FH ARES Yo F¥ e 1.228 847 14.839
f Q8] 3.01(1.176) 654
N ARAE g 5ud 8
ey 3.36(1.101) 617
Al 2] ¢ &5 sl
j Qe Lan 3.07(1.034) &34
U 24w Al 24 4
g " 2.92(1.109) 77106 96 145%
W se s
Al 72 ¢ 52 U 49
2
8 o] =9 2.92(1.075) 697

FEA Y 66.886
KMO : 0937, Bartlett®] 34 7% : Approx. Chi-Square : 4342.864(p<.01)
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\=)
‘1—’—-_‘ T
yjoj&o] ATRAA A (Pearson’s correlation analysis)< AAEA 3, AaAAA
BAE Bojol <E >0 e AAE AT
(F 3) AzaA &4
A8 o7}
; z Aole A
a] =¥y 553 7} e 4 gl o
49 1% Qg
PO R
A7 553 71F 076 1
g7t o7t AR 074 023 1
7} A4 073 033 037 1
B 577ttt 3610t 129° 271
Aol g % 64470 288t 203ttt 21607t Tttt 1
A = 608°°°  319°°°  210°°t 37ttt 7147t g0t 1

x0p<.05, #*kxp.01

1) ZRIBH 0f747} EhEOfl OlXE P

ARG AA7ke] A SAJo] Bixel mA]= st7] Qe thd AN
(Mulitiple linear regression analysis)g AA| 8t A3 IARY L FAAHL
2 et vehsten, SARY] AiEe oF 467%(FHE R*E 461%)= Y
byttt Durbin-Watson B4 3S 207302 20 AR 32 Ho] zxte] =4
W A= fle Aem HbEHAN, (Variance Inflation Factor:
VIF)E 25 10 nrte = AA Yeht t53 FAE Qe Aog gdEd
AT Fod Ae A% =¥€H AY(f=535, p<00), 5538 713313
p<001), A7k BA (=178, p<00D) B=el frofgh F(+)9 d&Fe nA= 3o
2 Yehgou o7} AEA (=084, p=061)2 BAACRE Fo5tA] LA YebT
obgd THEHUTFS Bz the A VA Ee w8 dY 553 7)F, A7 4

A wo= veigton Aakes offf <G 4>oM HeFa gl

2,
o
tlo
oY,
o]N

3
M

rl
o,
o
N,
4

®
o

:lo



Al ZZ A EHolH Fojxte] A o7} £4d0] glmg}l Aol o=, 74 oo wAE G 51
(E 4) ZIX|st of7te] MEf £4o| Efof ojxl=
H| 3 2= EE
Faws  sPus FEEAT s ¢ )V
B xEeA} B
&) 0.000 0.040 0.000 1.000
=83 e 0593 0.045 0535 13217** <001 1.016
He 553 71¥ 0 0338 0.044 0313 77710 <00l 1007
7t A4 0.084 0.045 0.076 1.878 0.061 1.007
A7t A4 0178 0.044 0.165 4091 <001 1.007
R%=467 adiR*=461 F=72411(p<001) D-W=2.073
s <001
2) i} Mo|& 2|of o|x= H&t
=7}t o] & oo niXe JaS AFsh] sl T3] A4 (Simple linear
regression analysis)S AAISIATE 1 23 ARG BAHCRE FolstA UE
woul, sARge] AL o 505%2 Uehdrh. 37 1 4 fod A% A,
TE Alold 9z o3t F(H)e dgFE wA= A YERATH =711,
p<00D). 5, Bt 2ol S-S Alo] & xR EolAE Fo= ﬁ7}§4011:}
H=s} Aol g e vAE Gl thal 2oke <& 5> ANA

(% b5) Ei=7} AHol|E 2|=of o|xl= 2

Jeg

TR 2= E%E}
ERSTPS 9 HlEES A A% ¢ )
B FFEA i
A4 . . . 1
Aol e o (% ) 0.000 0.038 0.000 000
H= 0.711 0.039 0.711 18445 <001
R =505, F=340.201(p<.001), D-W=2.183
sk <001
3 =71 #+™ oo o|x|= A&k
o ko 2 gl=rb A okd v G 5] Y8 s AEA S 4
Alstgith 1 23 3|ARE S BAACR ook YElen, sARge] Ave
& 9ok 51.0%2 YERGTHR?=510,). 3AAGFe] oA é%— A3} P Aol ¢
T gk (1) Y& nA= ACR YERHTH=714, p<001). S B=7} =

M5E A AR FolAE

Ao H7hE A



. x5s
HEE T
Fous  =gus kst A A " p
B Fzex p
=) 0.000 0033 1.000 1.000
Z o
A e L= 0.714 0038 0.714 186237 <001
R?=510, F=346.811(p<.001), D-W=2.193
s <001

2

Fol B 23 Al 2L ABeo|H S ol §3he 2= 3
o] REA o7 golet AR ety HEi Ao &

o (e

= H= & o=t 7oz
BF Fog ddts Yeyth o A9 o] 84 AMKS tet 2

A, AR A7) AQAQ =8, AEA &9, o7t A4, 553 7152 =
Zof thgh o7} Sgol vigk A2 7S AL A7t e i 9 F
T Ao oy o7 AR Bl 3= nAA de Aow 2l
Atk I olfrE A AR & A FAAge A ofrte] o] ¢ Aol th
g A 7Fs/de] Atk o7t el B ©AlY Fofxte AWl glleo] Al =
Al dehd Al EZ AlgeolHE o]&dte] JAIRE o7te]l Hofshe S Foj o
A W 291E & S5 £ =S stojof & et it F Az 23dE
Z Agde 78 Gl JFor = F Atk AEA AY 7] 935} o] F sl
X Fod| vl X FefAEo] AT o7t &EE ol Rote Ao B
of A, & A AN FZ Fojaso] et o7t ol =0 A4, e
Ao S A Aer s

=4, HEs Aolg ormst oz 7 folgh Aaz Yt ol= Al
TZ AlEHOIHE o] &dte TE FojAEoe] Al == Al olEd] o/Z<l Bx=
2 77 i olH @ Biee Aol o=t 7 ool F A dEF= v
AE A At olH g A7 Aate A7]s 7IRte] il B, dF ok
2re] G WAE 45 AP A+ (Hwang et al, 20195 Ssta, o71d% &
ofell A B9} Aol & ok B FH oA Alst 22 Al7la 7Ivke] Al el
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BHd-oARQ014). 239 B AE3 nAwE A3

« H
skl F2AQ Al o8&l mE EIaL Fd=ASeEA], 53(2),

3AT-365.
Yol 37107, S ARG Fue 4T Y WSE G2}
¢ 248 AGATIBE FHOR I WSS /R 998 A2YE

o

128 o= IFAAT, 29(3), 97-113.
A ZH2007). AAAFE= %.MXH o#ﬂﬂusﬂr A7) E A7FRtEe] A =

of 7k =e] ol o] A 8k3] A, 31(1), 73-84.

) g 8 8H2016). M Els o#ﬂﬁ} 047} g% o] Frmo| A d=red e e o

o]d8}3] A, 40(1), 69-8L.

An] e A& %%i%(zom) Z1A) g 047}%1: (SLIM) ¢ @234 HEHE. 3
Trof 7H Ae] ol o] 83 A, 34(4), 147-156.

AR H2015). QI Abs] b ZJXH&OM HEo] A, e 583] A, 54(2),
313-322.

A3+ %%1?(2021) P AP FolES o] & NFE I HEFY 1fA4
I PFE A7 dEAF BEujes dolro 4R F40R s
gt 3003 ), 77-91.

AG7H2017). AP ENE S} A¥ = (1): 4 2 AW ~¥x= 2x9lo] A}k &

A A3 A], 25(4), 101-115.

AGAQ2021). A7FAEZ F&ol| w2 Al (AFAS) dd F4A d=oriea
glofo]d8t8] %], 45(3), 91-100.

ATF2017). [ssue] Agtre] ZA1-42F AAA e AU, Al4kde] 4737 HE. nf
olt] 2, 2017(7), 84-87.

A - #7142023). AL dlAETo] ta A7t Halido] Bxd) g% o=
o mAE gk FFeAT 47(4), 53-75.

AFA] -0l Qo) B 2021). 22V BFEe o7t E% d=r AlEE FHe
Journal of Internet Computing & Services, 22(2).

o] S &R 2021). T 221 AZFAA %4 5—301 ZH|z} o]}
Ao zel plX e GF-F AT ZYPEF ATAME Uz AdeYlHA
BANAT, 21(4), 1-16.

omE- 714 (2014). SNS 540 9gt HAAF 2vA gt 7o o= 2 22l
T PIAlE G AT AReleEA], 14(1), 101-120.

e AT (2012). AAA Aol x| 2} o)A Aofd A o] HAE FEe 1]



Al 22 AZdolg] Folzate] AAG o7k £ Best Aol g o, 74 ool vAE YT 55

A G BAE ot YA Bl ofzte] vzl gxt 7|98 edT (7
H7AGAT), 4, 283-303.

34148 %(2020). FrFE (YouTube) FH &7 A &/4d0] = H)

T, AFE Uy 7AYE, Fejledd vAle 9 AT BagdT, 310)

ol &l %%i% (2014). & A ello]ld ATsrt ZriAre] oA7ptE) 55, wl-At
o] 77154 mA = G ghmolrtE A do]dehs] A, 38(3), 29-40.
o] A -A1F8(2021). Hlo]H] & Althe] A g} AAEE 37} HA 2w}
EJ7) Ao me nXE 48 24E TAM 23S Zi%o}od. Eisas s
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I. INTRODUCTION

In many regions where tourist accommodation facilities are present, ‘star
ratings’ are used to classify hotels based on their quality of tangible attributes
(e.g. facilities) and intangible service quality (e.g. availability of service provided
by on-site staff). These ratings can be public, when assessed under the laws and
regulations approved by national or regional governments, or private, when
applied the criteria set forth by invested associations, organizations, and other
consumer-oriented groups (Denizci Guillet & Law, 2010). Regardless of its official
status the star-rating system for hotels and tourist accommodation is rather
globally acknowledged, where the most common method to classifying hotel
quality ranges from 1 (the lowest) to 5 stars (the highest)(Martin-Fuentes, 2016).

The benefits of maintaining such a classification is evident. Star ratings
communicate to guests important information about the property’s facilities,
amenities, and service standards, thus providing guests with useful information
about the property and availability of services and amenities, in turn, this
information helps formulate guests’expectations about the quality of they stay,
leading to influences on perceived satisfaction and value for money (Mohsin,
Rodrigues, & Brochado, 2019). When combined with other antecedents such as
purpose of trip, the preformed expectations determine the guests’'evaluation of the
overall experience and subsequent behavioral intention toward the hotel
(Rajaguru & Hassanli, 2018).

Considering the significance of its rolesin the decision-making process and in
the evaluation process of the guests, it 1s not surprising that star ratings have
been discussed in the literature as a strong predictor of performance for hotel
business as well. For example, Israeli(2002) found that starratings of the hotels,
as traditional measures of hotel quality, is a robust determinant of room rates.
Pine & Phillips(2006) found that along with foreign ownership connections and
size, star rating is a significant predictor of hotel performance. One step further,
Nalley, Part, & Bufquin(2019) found a positive correlation between the rating (in
their study a Michelin Diamond rather than a star) and performance of the hotels.

Given the importance, there i1s much to be yearned by the industry
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professionals as well as the policymakers regarding the implications of star
ratings and the system through which they are implemented (Zhan-Qing & Liu,
1993). Although there have been recent studies and new findings on this issue,
however, a comprehensive view of the recent practice and synthesis of
pertinentfindings has not been offered to the audience, both academic and
practitioner. To this end, the current article purports to critically review select
recent articles from the literature (between 2022 and 2024) on the various aspects
of hotel ratings system and synthesize the major findings and implications,
thereby drawing conclusions for future research and practice. Findings of the
review will be of contribution to the academics who are interested on this
research topic, as well as to the practitioners whose responsibilities are pertinent

to quality management of hotel products.

II. A CRITIVAL REVIEW OF RECENT LITERATURE

1. Guest Perceptions on Health and Safety and Star Rating

It is a widely known fact that the COVID-19 pandemic has devastated the
global hospitality industry, while the hotels were the most impacted as separation
of service consumption (e.g. for restaurants) is not feasible even to a limited
extent and their dependence on traveler demand is usually higher. While the
hotels as an industry suffered, however, two studies have focused on the
relationship between star rating and the impact of COVID-19 on hotels. Tiwari
& Omar(2023) investigated the relationship between star rating and health and
safety risk perceptions of tourists, finding that a higher star rating is positively
correlated with the said perceptions of the tourists. The findings imply that star
ratings can be used as an effective strategy to mitigate exposure of hotel
demand to unpredictable risk of similar nature. Yet, Lin & Chen(2022) found that
concerning the rooms revenue, the five-star hotels suffered a greater revenue
decrease on average during the COVID-19 pandemic. Although it is expected that

the covariance contribution of guests’ perception on health and safety to rooms
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revenue variance would not be dominant, further studies can investigate further
the process through which star rating affects the revenue and costs of the hotels

during industry-wide shocks and events.

2. ‘Green’ Perception and Star Rating of Hotels

Hotels are known for, due to their operating nature and characteristics, the
burden they place on the environment due to over—consumption of water and
energy (Casado-Diaz, Sellers—Rubio, Rodriguez, & Sancho-Esper, 2020).
Meanwhile, the role of star ratings in the relationship between the guests’
perception on such activities and the effectiveness of hotels™ strategies, such as
corporate social responsibility (CSR) activities to mitigate pertinent concerns, has
not been a straightforward one in the literature. Hypothesizing that star ratings
moderate the causality between CSR activities of the hotels and green
word-of-mouth, Lin, Zhou, Zheng Jiang, & Nguyen(2023)'s work found a
significant moderating effect of star ratings, reporting a more sizable
word-of-mouth effect for hotels with more stars. Similarly, Tran, Nguyen, &
Nguyen(2025) found that impacts of green hotel practices on customer citizenship
behavioral intentions, pride, and moral elevation are stronger for
higher—star-rated hotels. The recent findings constitute an important question for
practitioners as management of perceptions on green initiatives is becoming
increasingly important (Khalil, Che Abdullah, Haron, & Hamid, 2024) and a
strategic approach to this would entail star ratings of the hotel properties
managed by the brand.

3. Expectations, Performance, and Hotel Star Rating

Although theoretically, the positive relationship between star rating and service
performance of hotels is a longstanding one with abundance of support from the
past literature, recent studies have investigated in—depth the related causality in
an empirical manner, yielding interesting questions. El-Adly & Jaleel(2024) found
a significant moderating effect of star rating between staff performance and
perceived value, and perceived value and satisfaction/loyalty, respectively, which
1s attributed by the authors to the higher expectations of the guests associated
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with higher star ratings, implying that dissatisfaction would also be
commensurate when the expectations are not met. Such a perspective is also
shared by Pichierri, Pino, & Guido(2024), who found that unfavorable reviews on
hotels’ disservice are significantly lengthier for only the hotels with higher star
ratings. Gao, Choosri, Kunkhet, & Paphawasit’s(2024) recent work posits a
similar line of reasoning and finds that respondents tend to believe that prices
should be higher for higher star-rated hotels than for the hotels with lower star
ratings. One interesting finding i1s that the perceived room rates for
high-star-rated hotels were lower than their actual room rates, whereas for the
low-star-rated hotels the results were exactly the opposite —actual room rates
are lower than the perceived room rates. As a consequence, interesting question
managerial questions arise for hotels with respect to star ratings. A higher star
rating can be beneficial if the guests’ expectations can be met, but works
negatively when they are not. In addition, the appropriate room rate assessed by
guests are lower for high-star-rated hotels, which becomes a constraint in
revenue maximization. Such a concept can be In part contradictory to the
existing belief on the effect of star rating on room rates (Israeli, 2002) and
require additional investigation by future research.

4. Star Ratings and Consumer Ratings and Ratings

Since the proliferation of online travel agencies (OTAs), online reviews that
take the form of user-generated content (UGC) or electronic word-of-mouth
(eWOM) have started to function as another measure of quality for hotel guests.
The review ratings often convey more, detailed, and possibly helpful information
that the 5-star based hotel ratings, and is believed to interact with the hotel
ratings when affecting the guests during information search (Hu & Chen, 2016).
As a natural result, online reviews become an important consideration as they
interact with the star rating when the guest is searching for information related
to quality, and complications can also arise where star ratings and consumer
reviews (as well as ratings) are in conflict.

Focusing on this relationship between star ratings and consumer reviews,
some studies have scrutinized the relationship in more depth. Arzaghi, Genc, &

Naik(2023) found that although ‘linearly’ related, customer reviews and ratings
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often deviate considerably from the ‘officialratings, which may result in lost
demand for the hotels. The study also reveals that while the star ratings are
more related to the property, reviewer ratings are more related to amenities and
location, where the importance of certain amenities are valued differently between
star and review ratings. Ye, Xia, Zhang, & Li(2022) found that the importance of
particular attributes of a hotel, as judged by consumer reviews, varies according
to different segments according to hotel star ratings as naturally, the attributes
guests focus on would be different based on the hotels’ quality segments they
are searching for. Given the increasing importance of online consumer reviews
and ratings, additional research efforts should be directed to the topic, including
the issue of inter—platform and time-series variance in online ratings, whereas
such variance for star ratings would be low or non-existant (Kirilenko,
Stepchenkova, Gromoll, & Jo, 2024).

II. CONCLUSIONS

For a long time, star ratings have provided travelers with crucial information
on the expected quality of the lodging accommodation that they may consider
staying. The system for quality rating of the hotels can be quite different in each
country or city, depending on the local regulations, where they are usually based
on objective, measurable criteria such as facilities, services, amenities, and the
sizes of the rooms and common areas. Nevertheless, the merit in and motivation
for these star ratings are globally common and widely agreed (Fang, Ye,
Kucukusta, & Law, 2016). This review article summarizes the recent
developments in the research stream and finds that a number of studies are
associating the star ratings of hotels with various performance measures,
consumer expectation and evaluation, as well as other sources of information
available to guests from different sources.

More specifically, a synthesis of the recent studies published on the
effectiveness and importance of hotels’star ratings suggest that they are still an
important part of quality communication for the hotel industry. Specifically, star
ratings were associated with higher standards ofhealth safety and security for
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hotels during the COVID-19 pandemic, influences the outcome of green
Initiatives, ever more important for the hotels, and still plays a vital role in
governing the expectations and determining the outcomes for guests’ experiences
at hotels. More importantly, the star ratings now have a formidable associate the
consumer reviews and ratings available in OTAs. The quantity of information
generated by consumer reviews and ratings overwhelmingly exceed that provided
by star ratings, while its relative quality position is still to be determined. Yet,
because of their responsiveness and proximity to customer needs, it is suggested
that star ratings will need more frequent reviews and flexibility to swiftly adapt
to new market conditions (Koutoulas & Vagena, 2023).

It has been 10 years since Torres, Singh, & Robertson-Ring(2014) suggested
the possibility that the formal star ratings for hotels may become obsolete in the
industry; however, contrary to the expectations of many, they are still around
and active in many aspects regarding guests experience. Although they may
eventually fade away in the market, it is concluded from the survey of recent
literature that at least for the time being, additional studies to shed light on its
role is warranted. In this light, star rating providers can also consider taking into
account the new sources of information and further standardization among the
relevant markets.
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Effects of cooking class service quality on self-efficacy and
word-of-mouth: Focusing on the Moderating Effects of Culinary
Majors and Non-Majors

SER

Heo, Hongjae

Abstract

This study investigates the effects of cooking class service quality on
participants’ self-efficacy and word-of-mouth (WOM) intentions, with a particular
focus on the moderating effects of culinary majors and non-majors. It examines how
key service quality dimensions —expertise, empathy, program quality, and facility
services —impact self-efficacy, which in turn influences WOM intentions. An online
survey targeting individuals with recent cooking class experience yielded 319 valid
responses. Multivariate regression analysis revealed that all dimensions of service
quality significantly enhanced self-efficacy, with empathy showing the strongest
influence. Furthermore, self-efficacy was found to positively affect WOM intentions.
Moderation analysis indicated that culinary majors and non-majors responded
differently to service quality factors, highlighting the importance of tailored
approaches in cooking class services. These findings underscore the necessity of
enhancing service quality to foster participants’ confidence and promote positive
WOM.

FH0o] : FLUSeHA(cooking class), MH|A E&(service quality),
7|25 (self-efficacy), T+ = (word-of-mouth), Z2| M= (culinary
education)
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