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The Effect of Visitor's Experience on Night Market Image and
Behavior Intentions : focusing experience economy theory

el

Kim, Daewon

Abstract

Night markets in traditional markets, which have been mentioned as new catalysts
to revitalize traditional markets, are increasingly attracting visitors. The research was
carried out to establish an effective operation strategy for the night market in these
traditional markets and fto promote continuous development. This study was
conducted to establish the relationship between the factors of experience
(entertainment, educational, escapist, aesthetic) affecting the image and behavior of
the night market in the traditional market, and the survey for the study was
conducted to target visitors to the night market in the Jeonju Nambu market, and
300 copies were distributed to be used for the final analysis. The analysis was
conducted using the AMOS 22.0 Statistical Program and the validity and reliability
of the constitutive concepts were verified through a (CFA and correlation analysis.
The structural equation model was used to identify the relationship between the
exogenous  variables(entertainment,  educational, escapist,  aesthetic) and the
endogenous variables (cognitive image emotional image and behavior intention).
Hypothesis verification results show that aesthetic experience has the greatest impact
on cognitive and emotional images, and that cognitive and emotional images have
positive effects on behavior. As a result, the research is expected to contribute to the
economic development of the local community by enhancing the aesthetic experience
factors that have the greatest impact on the image formation of the night market in
the traditional market as well as building up a positive image of the night”] market

and inducing visitors to make a return visit.

* Phu Quoc Sheraton Long Beach Resort, Korean Chef De Cuisine, e-mail: zzkdwzz@gmail.com
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FH0o{ : MEAZE U OFAIZ(night market in traditional market),
HEHHO|E(theory of experience economy), O|0|X|(image),
59 =(behavior)
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Au) 2] Aldlel|A] ‘A E'e] A& gubstn Yt Toffler, 1970). A% A7 o)<
A& (o] FFAA A, 2012), §H2] Eﬂ*EEPOHAH AD(F97, 2014), EF3E g~
B Ml AP @A 283, 2016) T oA AL okl T Aol Ad

T8 vigk A2 7} g ket %OMWE AB7AAA B AuEel= g
& A&7} o]FoA 1 o}t HE3F A A o] Z-S A A3 Pine & Gilmore(1998)
o o]24 MdL EYE & -IXE2006), £ HGF 01271201 A
%Zﬂfﬂ WEAS g R AFetson, AAFH (MY -d2E, 2011, HE &

&3 2011), 4 XJl(SD)C’éiHOlZH*ﬁ-%iL{‘— o] 7], 2011), M AFA (43

1-4@%-%‘1 2016), Z2ok7 AFH(AZ- A7, 2018)5 2] Fnboll A TheFet
o2 AFAA o] &S HiEeR %‘?—z‘%}ﬂl AP glom Ao 7Hx]

Aol A ek 3 AP FHA oA e} 7S P FL Fo] 2
4 glom AMu|x apdsle] Fagt 94t "k SIS THEeE 9, 2011; Schmitt,
1999).
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A8 AZAI Wl ofAlF ol g A= Al FAETE AR 3w o] F7h
slal Qe Al HABAE Ul ok AFH dAFe FE5S dAolga Als
ot meba] 2 AFE ofxe] A e AP 8AE B A &35 ekt
Aol A s Aata, HEAo] 7= o|n|A|eke] FYRAE HFot PF =
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Aol tH (7, 2017). 9] 9] Abglel] wkste] Eluehs ofA Aol HlwA Aj=&

dgolr F= A5 T2 At o] 44 GAl ek ASAIE W oF
P

A G2 Ad B A AR LA E AT e T ARl 3 A



FAGAF / A48 A1z

o)
=~
fol
i)
8 o)

2. AQ7A ol F

A7 o]22 B. Joseph Pine 2419} James H. GilmoreZ} 1998 Harvard
Business Reviewol|A] 7|13} Experience Economyoll4] A]Zt=Qit}t Pine &
Gilmore(1998)= Adole&t A EF3 Mu|2~7t A& 2% & & 399 A= A
FOoR2 sty AT S oA RE-F(commodity) - AlZF3F(goods) -
8] ~(service) - A3 (experience)?] 4VAIR XA 08 ZAA|7F] 7} WA G o
™, 2HAES AL ol AR g He APS FIY AxFo|d F
g Fei7t sle v aste o2 Ao A9 DAY gl AAA 7R E
Zohe I OhE shube] AEela 1 AAld] 719 @dnket 7HX|E Fofeljof ditha &
AHPine & Gilmore, 1998).

Aol Ad F8A gk QA2 A thdgh okellx] ARAAA FH A
AR e A AlErt o] FoAa ok A1
A7F AGALE] o] 32 RS F e A &
g & AdLES & 5 e 718 E ATgeEzHA A
A7 71 gdtta shith ol AA €(201)= YA
(2015 ®E2Heol, HAM$-HSHQ015)L EHvivka, FF
(20160 AF= WF, AL FAS2016)S AAFEFH, AW
SEAR, A& A7FE(2018)2 ZZokT A 5 thdgt ot A AFAA o] E=

W

3. A8 84&

o

Pine & Gilmore(1998)+ Ad<S 7784 (emotional), <32 (physical), #&
(intellectual), #4214 (spiritual) 2t 54¢ A& B3l 7H7H1S] W F-(mind of
individuaD el Al ‘2 ete 2ol 7= LT APS fohA dor vk T
el A=t FFA Ji7NQlo] FaA-getaA AAUE Aolgka sttt AdS A
A a9l A gjlo g FiEste] oAb RIA|= FEFP e wet 4789 &

= %
Az FEokslh 19 84 B A AF Ndel wdE v 7|2 dAnt YES
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7 z2pslE D AAE Qe Hao A AEel "va sithEsd-dA =,
2005). Q1A 21L& Jile] AP FHo] Hof wpe} A=54 o (&R| A7) A
Al QaFe MAAY ARE olFoU= ZoR Huigta, AW, % 5
AT (A, 93, =Ev 55 AAske SHeE AP 9IS nXA ge
)2 Pt 3744 89l APIAC wet WA= S5 (absorption) &
s HEete AAE AAd2HGA FoE ] QY IS ARRFE R, B
P2 Aol WA= ZAHYH SAFcZ Y dAH oz Ao AFsHA =& Aol
I B THREE 0187, 2014)

o gae eud 7Y #4004 7MY ediE AF 59 stuela Al
7P dAE . fFasta e A" 9 shuelth(Pine & Gilmore, 1999). 284
AP AdLeS B3l A% 7% BHE A5G SvE fdshe 2S 2
ot FAS BEAY, Sk B4 234 AL de g 2] 2544
dolol SR o] e JoeA VeV 164 Edow B %ﬂ“ﬂ &@1%— 3t

Age C ot A% 2 A82 50 Hﬂl* A9< A
Aoke Aomn wAd/l AV EAL S KLU ATHMaslow
1964)

2) W=™ x| & (Educational Experience)

ol
—_

o
. £
il
i—'ﬂ

%

wnore
K
o
ox

> o 1 Ho
s
ke

2 (r

ATHEE 9], 1), 2%
A A EA4 Kel2g B A4 P
]
[}

_H
lls
rlo
-
=
il
do
:C:L_'I
=
o

o,
[is9
oL
Sl
ol
ol

1)
Oft
o

g
N
O
o}ri
ﬂl
e
‘_.
X,
1>
i
olr
s
tlo
s
L
N
rlr e
2

° OB R
Ho
=

Sv
lo ==
=)

O}m
ol
Q2 d
2
lo
ﬁ,
1>
S
ol
N
_\ﬂ
o|\
Y
i
rr
o_.N_,

mlo [l
2
ro
)
£ -
1o 9
>
>
N
N
_O,d
vl
‘_,
ol
xR
:L
_CL
offt
551
S}
=
O
s
RO
fr
o Ho g 10 o N gt

FJ i S

=, uSL' A
\l
N
>«
= ¥
_>‘i
L
é
of
o2
ttlo
=
L
I
=,
mlo
NN

= OIN
ol
o,
30
i
o)
)
£
h‘,
12
X o
S
N 2l

Ll
r d
m
¢
)
righ
f
[o
f
=
El
Ho ox
2



66 THWAFALGAT / A42E ALz

3) LEFN | & (Escapist Experience)

Gilmore, 1998). Oh et al.(2007)2 @4 =3 dAHo =2 J59] 448E du &
g FotH, AT =R Eoler|E dstn 2
s 2 5dg ARk FAE vhg
(the third place)’ & Zrod & &5 ¥ &3atia & tHPine & Gilmore, 1998). %
g Q01D)e BEE A= A4 B B8l A By AfEE vl
SAl EYsHA = BeA 484 Ads w2 F vt Stk

4) o|X A & (Escapist Experience)

nA AP iﬂlx}% oW EL} ShA o ZolalA|ut Aol A8 g8l oWl EL}

Aol oA Rigy &S T4 g A v Fe A AAZ EARE w7
Lt Aolgkm dFFTHON et al, 2007). B|A AP S|4 o] tat AnrtE9

@

ot
RlOAe dm ool
o
b oA

S
=
Kl

Aolsla At Hosany & Witham, 2010). »]2 AAL E2)2 7]
F2 A2 94028 wA W tlAaZy o], A 2=,

o x

EESG OB (457 9, 2007, ER WEAZe) oW FLolA o4
2% 048 PR AYSHE Aol & S don, FA9 BN AL B
s, A% B)e AY adeka aon AV FRIA TR FA
BE UEIRE PPHE A, oldE BRIANN oHETHE B2 Bse] 27]
= 2ol v A2 eleka & 5 UrHEEE, 2000 welv] 9, 2016
4. om|A]

olmix|e] g thdt Pl HEot FRWE, TV, A o tariAl<}, 2
J

7, 719gRAR, A7 A9 P4 H)R o] Rl 1 AWe S s
THE 1A 4G RER2 wBAY ATHY FAE 3 T 8

o =
S awz;%? Avj8], 2007). EF olulAE el zaﬁao xﬂ»}
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(¢}

¥ A= FHARI Flolgtar aFivhel -4 8], 1999; Kotler, 1975).

olm A& AtgEo] o gt thitolut HA | el 7HA = Alde|y ofoltol =
Qe FAAR ol T A o] opd Ad, #3514, AL o] A &A1 A
o2 J7Rle] th/del el Z7EAIAl E= AlelA EH(mental picture)] kil sHiTh
(Echtner & Ritchie, 1991).

S22 o|n|A|o] #et AF= IWHA o QUAA, PA A ofn|A] F 7A] 2
2 FAE A7t AgEojgon ojgfgt F 7kA] A9 o|m|A|7F B4 &
o] FAAQ om|AE PPtk FHEH L UTHH T -HSA, 2008). HFE

[e]

olnjAlE HAAAA A avejEA] e 7S AT 5 gl Aol A
o °l

ghtba Sk th(Walmsley &
9 Al 5 45 AF
=

= " A s #3A 9

8)%5-2| &= (behavioral intention)+ 233} =7} &% 7}
Q1] B8} ggAatole] ST RE QA E = Ao g JiQle] FHARI
UehdthAjzen, 1975). & dEo=

AgE v P nlsta e FHAQ] HHE Ushll= A
217F ol ti el gk =8 PAdstar o] & Fall A1) oA Ad S T

° 2 YJeh 14} 3= AL @t} (Boulding, Kalra, Staelin, & Zeithaml, 1993). 3}
oo Ut ofsl= v AHAL PFE dSE F Ue 8o R v§- Fast
), 3 58 @] 98l AT Aoz AR = Ik Oliver(1930)=
o] Fuf & go] FEFE nAIH, ol g Hlee AEH Q] PEo e |
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2. A7

Hi-1. o84 A@L oAAZ ojux|d] F(+)2] JaFS n|& Aolt}
H1-2. 284 AdS FAA oln|A|o] A (+)e] kS vz Holt},
H1-3. 287 AP AR A oln|A]of] A (+)e] J&S v Aot}
Hl-4. 258 AP FPAA onx]o] A (+)e] J&F& v Aot
H2-1. 424 AP AAA oln|z|d] Z(+)e] dd= w]A Aolth
H2-2. d4&4 AP ZAA on|z|d] B (+)e] dd= wA Aolth
H2-3. P& A@-L Q1A A olulA|o] H(+)e] J&F& n|A Fo|tt.
H2-4. v1& AP FAA ouAlo] H(+)e] Jaks nd Aot}
H3. QA A olnA| = ek (+)e] FaF= nA Aol

H4. AA A olnxE BFowo] F(+)9 JaFS n)A Ao|t}

7] 93l Pine & Gilmore(1999)2] A&7
, AD7A o] & thefst HokillA thgre] AFALE T3l 4l
A2 RS EQsith A eas(egd, nsd, de4, n)A) 4 719 A

g9

dog FAEo] glor Oh et al.(2007), F8E (2011 AFelA 16709] 3=
TZEote] A7 54 gtA 4 Heeto] ARgetatt e ABAIG Ul oRAl
AS A= QAA, A2 Qo & i, Wang, Jiang, Barnes, & Zhang, (2014)
9

Aol AAA olnlA] 9] FE, HAF ofuA] 4 FEE mESte] & A

T A B +74 Hegdto] A}ﬁ—o‘ Ak FElre FHAE 3 ALE oAt

24 F& Pz dier FE-E A F2007), WFH2015), 719 A E A
F(2011), 2t A-o]F8]-H2H2012)9] AFelA 678FE B AT A

T4 Beksto] “da a=A e ‘- 2FT G Likert 53 A=

= 735t AT AEAE 9

4. ZHAA
2 A7) BE $1S A ATRAD AP S mee 399 2} A
SHAZAR U 3
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EAEA A= SPSS 208 &85t MM /\é/\]é]—gi_c_)‘uﬂ’ AMOS 2.0
ga3te] 1A QBN S B3 1A 7+ 2w} el S AEslgon ¢
204 By Tl 7H AFe dAlEsit

1. ERel A7 ATEANY 54

rfe

AT AEZA Fodgh SHAe] JAFEALA SAS B8] st A
o, ERAT, 4, A, 4 &5

E8X(frequency analysis) S A 67 <

= O <& >3 2ok Al vl&2 3 47%(

go] BT Btk SR 7het mlEe] 53%(159 2

Eo] Hgo] okt AFERE 20u7F 37%(111%)2 7P Bt gHERe

sta AT/EY 52%(156%)= MY E=UTh € ASFEL

207%(89%) 2 71 wodth Fukol e 71 49.0%(1478) 2 7 =3k

(F 1) AFEASSN EH

&4 HE Hlz=() 1 E-S-(%)
prpes i 141 a7
o of4 159 53
o B 159 53
2% NE 141 47
20t 111 37
300 91 303
A 40ty 70 233
504 23 77
60t ©]’% 5 1.7
153w =9 76 253
Azae AEd A/ EH 45 15
e et AgEY 156 52
ek AgEA 23 77

A4 B 45 15
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AHFA 72 24

7]/ 16 53

294 30 10

AEA 44 147

A8 2/g 4= 22 73

F5 2 73

e 19 63

71EF 30 10

1005+ =] 9k 59 19.7

1005971997+ 51 170

g a= 2007+ 72095+ 29 29.7
- 3009H1 3997+ 45 150
40074995+ 7 90

5007+ o] 29 97

7V 147 490

21l 5 280

=l R B 193
AAEE 5 17

71€h 6 20

MR B 205 67.7
e w ohje % 323
1 % 317

on 60 200

W B 3 46 153
49 27 90

5e o] 4 7 240

2. A el QR4 § AE A

=

A4 984T % BY ik AR A <E 2>9 o] YERTh
X°=T67.448(p<0.05, df=374), x*/df = 2.052, GFI = 0.8, AGFI = 0.821, IFI = 0.932,
CFI = 0931, TLI = 0920, RMSEA = 00592 Yelstt}. xYdf= 20]8ke 7% nf$-
2 gg mdoly 30|51l Aol & FFEo 2 B 4 glu CFI9 TLI &
09°]”¢, RMSEAE 0.08¢]3lold Agtet wda setst 4= gloi(o]ghd]- A&,
2017). wWekA AT SHRFYLS Attt & & gt

(F 2) TAg2| gelxdeel 24 28 Mz

2

X df X/df GFI AGFI IFI CFI TLI RMSEA

767.448

(5<.05) 374 2.052 0.8%6 0.821 0.932 0.931 0.920 0.059

GFT = goodness-of-fit statistics, AGFI = adjusted goodness-of-fit index, IFI = incremental fit index,
CFI = comparative fit index, TLI = Tucker-Lewis index,
RMSEA = root mean square error of approximation
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& Aol Fit, EE3} AU

il
], ?'53%"5. Z‘iiﬂoﬂ ek 14 29dEH
=
=

291 W gz
T AR
o opr el AEe UE F3sHA THES 418 0.848
o U ofAl Al ZAAL 420 0872
A P oA ekt Uk 342 0501
B oMl ke Ade A 37 0848
2 oA U] XA IS AFEh 347 0.734
o oAl A B AL wle F Ui 331 0.833
A oPE Tl w5 AT 310 0909
g - oL el NS FHEM FTk 316 0827
2 oA M ok A A 9 alF3i 407 0727
& 5 oAl MEE B9t Yo} g Aad JE A 2YTh 406 0883
b oMl H¥E B U2 AA 9 18 =4E Tk 367 0681
B OFA o HEE %OP FaloA "ol =7 gk} 369 0.707
ofAl ] E-917]E viE F o3tk 403 0.768
v oAl el B9V EU 412 0.791
A oA o] FAS A}im‘v}. 406 0.801
e opr1de] #9719 sz S Ao 393 0.785
oA AL A X & A Utk 377 0.78
Q1A OfA| S FEo] &2 oA E JIA] 3 QlTh 3.64 0.852
olu]#] oA ABAQ WA E 72 ek 349 0.554
OVWL— Faaly] £2 ouAE 72 Tk 39 0.756
1742 S ou|A| & 7R 2 Sl 380 0.748
A4 OM%}% 1238 o|u|AE A2 Tk 39 0.726
o|n]x] oA AL 713 oA & FHA| L Stk 423 074
oA AL 5749l oA S X1 itk 407 0647
£ oRAS oA R Zolth 422 0.81
U oS A&H 0 o]4d Qi) 398 0747
Y5 = oA E Al WHEE 7138]7) FoIZIthH wiEA| H@g} Aolty. 415 0.764
9= U U2 AlA oS ZA A0 2 oJofr|d Flolt, 416 0.803
Ba= E}E Al Al oA e WS AR Aolth 420 0.719
= 2 AA] o S A5 F3E Aol 414 0.832
HE sbwel 891% *ZH%#—IJ<OO5 o= ol
3. AFErA
AFE e ASPIAANE 2 FE5 2ddAk] Eﬁ]ﬂp_i ol
(p<0.05)3teoF 3}, EF3} 2914 A Fh(standardized factor loading)©] 0.5 ©]/do]
Hojof slar 0.7 o]/do] vl slth(e] gt - AR|E, 2017). & AFAAM = E%i} 8
QA A gke] B 05 o4& JISG 0P, AVEE QRO 05 o] gl HFE
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A7AIE <& 3>
. A APL 0635, 1 AA DL
643, AAA oln A= 0693, FEIEE 067602 BT 05

0543, 1214 o|u]|A] =

ool 2 Yyehydtt 7@ A2 Z(construct reliability) = @HFA o2 1 Zko] 0.7
oldold HAFTEGA S 2te AR WrolERIth(o]gha]-IX|E, 2017). <& 3> H
W oogd AFL 0838 A AP 0881, 424 AdL 0874, nAAH
0.883, QJIA|A olmR]&= 0.876, A A o]v|A|+= 0900, PF=E 092602 25 0.7

R
ololm HFEFA] rkn & & gk

et W7o tige] He T AAWS 7o) AVES 1 AR 7k

AARA ) AFE vlwel] AVEZ} BF RS Algr A <AVE > 1)

T s 2us Alojole Aol vk & & Yrke|g-dAF,
9 wEA AP

Agote] B Zb7 Wi4E2] AVE= 0579, 065103 F ¥4 7+ 43

e 0288 AVE#Cl A#AIRe) AlF ghun ane siediel goa & &

A,

X =_= co T =
A BAA 9%
oul _ olmx o=

T OAVE e %A 994 A
338

] 0579 0. 0.228 0.2916 0.391 0.334 0.336 0.381

CER
B 0651 0477 0.831 0.231 0.221 0.276 0.217 0.265
B 0635 0.4 0481 0.874 0.563 0.375 0421 0.398

k) 0.653 0.625 047 0.75 0.833 0.490 0.529 0.561
o1z A
17 0.643 0578 0.525 0.612 0.7 0.876 0.702 0516
oJvlA|
PRE
olm)A] 0.693 0.58 0.466 0.649 0.727 0.838 0.900 0578
P
ol 0676 0.617 0515 0.631 0.749 0.718 0.76 0.926
ks 3.888 3.26 3.87 4.034 3.71 4.008 4.142
;Z—; 0.783 0972 0.864 0.786 0.834 0.732 0.73
2t ol g 3 dEAlgeln, i A5 AT AFHRd

Ty QA ofmR| e} G A olmR|Zke] FREA G| AlFge] 0.702= Wkt
F AVEREG A7 eyttt o8 @ dvede v Wie o Bdedde &
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1E o AUTHBagozzi & Yi, 1983). QJAAA oln]|z| g} HA A oln]x] F 7fe] MG4E
el MR Be AgdrdR wEo] A md 7ke] x*gkel Aje]7} df(degree
for freedom)Bc} 2 FHeFAo] Qlvkn & ¢ Qo 2 A3 dze Agrde]
XCRK(817.222, p<0.05, df=330)3}, W] AF =elo] y’ZH(T767.448, p<0.05, df=374)2] =}
o7} 497742 df(6=1259)¢] ZET} Aoz FHEIGA o] dttn & & gtk

W

HEZERO| =

p < 0.05004 FolE.
A 7K A A s 7k 712

(Og 2) o772y A4S 21t

5. A7 AHF

2 AT A3mdd gt Rgadrol AR AuEm x*=0.871(p<0.05,
df=381), x¥df=2.288 GFI=0.842, AGFI=0.807, IFI=0915 CFI=0914, TLI=0.902,
RMSEA=0.066%2 Weht} ARkAQl A3wrt dvbd HrpleEs S5 A=
Ueltem ofd mpe} HA AFEFS] Adre FANER FFAAE s
of BEe W FEo E) ol @ AN vFos T2YYY RYS o
83 /MASe Aok <E 5>9 2tk

71 i ARAF t-value A7}
A A g —1AHoln|x| 0.141 2.009" A9
AFAA G Q1A Holn|A] 0.209 3586 A
Hl1 A A9 —lx]o]u]| 0.083 0.923 712k
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A A HolH]A] 0.4% 4891 k]

SEAAE M A A 0.154 2.134" A=

WEAHE A A o]n|A] 0.101 1707 717

H2 A A A elmA 0.139 1.49% 717
AR —F A A elnA] 0561 529%™ A=

H3 AR Holn]A] ~FPFE 0.293 41720 AE
H4 o s Rl B e R 0597 7315" el

p <0.05= * <001 = sk, <0001 =k
x210.871(p<0.05,df:381), /df=2.288, GFI=0.842, AGFI=0.807, IFI=0.915, CFI=0.914,
TLI=0.902, RMSEA=0.066

2} EWTE T TNEA, A4 (exogenous variable)= &4 A E,
w2 AY, deA Ag, v Aol WA (endogenous variable)& ¢1A4]
ojulA], XA oln|x|, PFolreA gQlE o] FHE ST AF e T
2 AFo] AAA olu|A| o HX & Folr] HAEZAF 0.141(p=0.045)= Zé( )e
S WA Ao Yt w53 AFe] AAA ofmAo] m] ol &
AEAST 0209(p<0.00)Z A (+)2] F&e A= Aoz YEsT 14 1??:10] <
A4 olu|]o] H|A& GelA] ARAF 04%5(p<0.00)Z 7 & dFE rAE
Aoz yepgth 2y 424 Alde] AH ojuAldle dFE vAA ¥ A
o7 Yepyith o) AdPAF (1A 9, 2011)¢] AFAHe} fratet AFE gRlst
Atk 22 AY, wsA A, vH A" .25 wA TS o A
2 olujAld] SHA FFE VA= AL nigth

g oA Aol Xé/ﬂ@ ojujAl] vA & M= BEAT 0.154(p=0.039)
3 T Aoz yehth vA Aol FAF om|A|d| wx|=
YA E AEAT 0561(p<.09)=E 7 2 ()9 432 vA= A= etst
o} A (FAdT 0] %], 2017, &< <, 2011; Hosany & Witham, 20010; Oh
et al, 2007)2] A7-23}ks} o] mH AFo] FPA e 7P 2 FFE A= A
o= yehd dyket dAsigitt a2y 751 ]‘” XA olmA|d| = |

l‘l[‘
o2
03“1

il
o
O
lo
2
ot
tlo
_‘:L

>

A7) e Aoz ey, oleld Anke 84 AFol Waoowﬂ fol3 Qe
g vAA g Aoz vehd APAT(H % o83, 2014; 1A 8- 08R- 3]
T, 2010; Fh <, 2011)9] Ak FAReiTh dEA ﬂl A B3 AA A om] Ao
JekS mXA] Y= Aew 1/}5}141;} Jdetd HFL olx|A oln|z| 9} HAA o]n]
Alell dF= vIAA e Avhe AT AE €, 016 273951849, 2015
=018, 20149 2ol d2H AP FHWg] TS vAA de A}
FARE S ekt ol o2 AY, 1A AR 22T ¥ A4S A
A oA el AN GF= PlIAE AL AnFT:



AAA o|n|A| 7} P Fo ol n|x]= °ﬂ?‘z}oﬂﬁ% 2AF 0.298(p<0.05)2 g (+)
1 }SEEAAI n 2= Gl A=
o=z EM%} Wioﬂ%(

AP A ol B2 Thdgh A} Antell A B2 Akl ofsf @l A&H A (A
S A7EY, 2018 AN -Fo-F, 2017 AAE-FAS, 2016) ASAE W oA RS
2

HRoR o) ol AAAA AP BA Fhe FE neRS 9 B AT o]

24 90| ol gtk B AFE Bl AFBLAT oA AAH ojnl s}

A onA|, HEASe] $54 Peord 9= v T8 saeke A
= * H

Gilmore(1998)2] A|@7A ol 2] APanso] ofrlFe] AA A o|ux|9} FAr4
]

oln|A] F& Yoo nR e YFHAE Yolhes A FHOZ 3T & 4

£ 2Psly] o] AFA A YR FRABAIG U] oAl HEA S
o2 20189 89 <F 3 2 B AERAIE STt 36055 vl Eske] 300%7F
FHE B AMgIAth IS Bal AT5AT 54F g8k, AMOS
220 BA Z2aWe AHESle] HEE] A xel eAS dolry] 98 &9
89 BAE AAEth 2 A7 T E oA Ad, uSA AY, 4gF

5

AR, A APolw WAHFE QAA ofn]x], PA A oln]R] PFolEEA &l
A Q%A Ax Z3e 2AFANFS 0501 T 0.90901™ 7E AlZ] =(composite
reliability) &2 0.838 ~ 0.900, AVE(average variance extracted) at= 0579 ~ 0.693
o2 e AFE e sttt AHaA B4 B8l 34 wssl
A glstgiom FHATe AF % AVE#S Hlwste] saetddS d2ls)
AT 2y AA[A olm|| 9} YA A o|m|x]e] FAAT AF #he] AVE grET
zol A% 2dy vdg 2d ko] x2 gk Aol & Hlwste] IHENGE S tHA
gelat . Pine & Gilmore(1998)7} | 4] &F Zﬂ?é A F A AP 2A|F o]n]
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