
In the context of the increasing demand for cultural tourism, in order to improve the services

offered by the tourism industry in Yunnan, China and to propose effective management solutions,

this study conducted a comparative analysis using three IPAs by Martilla & James (1977), Vavra

(1997) and Deng (2007). For this purpose, we surveyed 1003 tourists who visited Yunnan

Province, China, from October 1st to 30th, 2020, and the collected data were subjected to

descriptive statistical analysis, factor analysis, paired-samples t-test, regression analysis, partial

correlation analysis, and IP analysis. The results of the comparative analysis of the three IPA

methods found that no common attribute emerged in the fourth quadrant that needed to be

developed. However, comparing the results of Martilla & Jame's (1977) and Vavra's (1997) IPA,

an attribute of "visibility and recognition" was found in the fourth quadrant. Comparing the results

of the IPA of Martilla & James (1977) and Deng (2007), four attributes such as "traditional

practices, national festivals and events, tourism costs, and media publicity" appear in the same

category in the fourth quadrant. Therefore, a deeper improvement of these five attributes is

needed. In summary, the comparative analysis of the three IPA methods shows that different IPA

methods can yield different results, so the most suitable method should be chosen to improve the

validity of the study. Different from the prior study, in order to solve the linear relationship and

independence problems of Martilla & James' (1977) traditional IPA, this study additionally applied

Vavra's (1997) and Deng's (2007) modified IPA, and conducted a comparative study of the three

IPAs.
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