Hu| M2He| & OE 70| 1Ze| Foje|=o
Ojx|= ek n2o| Ma|X JiX|et HHME o|0ojX|2| DiHEBHE
SHeE

The Effect of Green Marketing Campaigns on Coffee Customers’

Purchase Intention
: The Mediating Roles of Psychological Value and Brand Image
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Abstract

This study aims to examine the effect of green marketing campaigns on the coffee
customers’ perceived psychological value, and brand image, of a coffee store, and
purchase intention. The study employs an experiment using hypothetical scenarios
that illustrate three types of green marketing campaigns in a coffee store: (1) an
advertising slogan with a green package product, (2) an earth hour campaign
highlighting energy savings, and (3) a sustainable coffee bean certification
emphasizing ecological standards. The coffee store patrons participated in this
experiment and were randomly assigned to one of the three green marketing
campaign scenarios. As the campaign’s core value become environmentally higher,
the customers evaluated the coffee store more positive and thus were more likely to
patronize the coffee store. By drawing upon cause-related marketing and mean-end
chain theory, the article concludes with a discussion of managerial implications and

limitations.

FHo : M&A olAIE (Green Marketing), 3 A OiAE (Cause-Related
Marketing), =2-5& Al=0/2(Mean-End Chain Theory)
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